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Televizyon Yayinciliginda Somut Olmayan Kilturel Miras ve
Popiler Kiiltur
Intangible Cultural Herigate and Popular Culture in Television

Broadcasting

Abdullah MANAZ?

OZET
Kisaca, topluma egemen olmus ve yayginlasmis kiiltlr olarak tanimlanan Populer Kdltir, ginimuzde
bir milletin tarihsel kimligini ve kiltirel mirasini tehdit eden en énemli unsur haline gelmistir.
Ozellikle Sosyal Medya ve Televizyon Yayinciligi ile yayginlasan pop kiiltiirii, sadece Begenme
kavramini temel alarak adeta yeni bir kimlik insa etmektedir. Bu yeni kimlik, yabanci kdaltar
emperyalizminin etkisiyle tarihsel ve asli kimligi yozlastirmaktadir. Bu konuda en fazla ve hizla tahribat
yasayan alan Somut Olmayan Kiltlirel Miras’tir. Bu durumu “somut olmayan kdltiirel mirasla ilgili
bozulma, yokolma veya yikilma gibi ciddi bir tehdit” olarak tanimlayan UNESCO, 2003 yilinda Somut
Olmayan Kiiltirel Mirasin Korunmasi S6zlesmesi’ni kabul etmistir.
Buna karsilik, Turkiye televizyon yayinciliginda, Somut Olmayan Kiltlirel Mirasin Korunmasina yonelik
calismalar yok denecek kadar azalmistir. UNESCO Kiiltirel Miras listesine Turkiye’den eklenen birgok
Ornek vardir. Bu &rneklerin bir kismi, planli bir g¢alismanin sonucunda degil, uluslararasi bazi
arastirmalara konu olmasi sebebiyle taninmis ve koruma altina alinmigtir.
Bu tespitler ve gercekler, Turk Dinyasi Televizyon Yayinciligi icin de éncelikli ilkeler belirlenmesini ve
gelecege donuk acil planlar yapilmasini gerektirmektedir. TUrkiye Televizyon Yayinciligi temelinde
inceledigimiz konu, bitin Turk Dinyasi Basini agisindan da bir degerlendirme ve tartisma zeminidir.
Turk Dlnyasi Basin Kuruluglari, 6zellikle Tirk toplumunun tarihsel kimligini olusturan Somut Olmayan
Kaltirel Mirasin Korunmasi igin ortak kararlar almak ve gelecege donuk calismalar yapmak
durumundadir.
Anahtar Kelimeler: Televizyon, medya, kultur, kimlik, toplum.

ABSTRACT
Popular Culture, which is defined briefly as the dominant and widespread culture of society, has
become the most important factor threatening the historical identity and cultural heritage of a nation.
Pop culture, which is becoming widespread especially with Social Media and Television Broadcasting,
is building a new identity based on the concept of just liking. This new identity corrupts the historical

and essential identity by the influence of foreign cultural imperialism. In this subject, the area that has

1 Dr., Strateji Uzmani, abdullahmanaz@gmail.com
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suffered the most and rapidly destruction is the Intangible Cultural Heritage. UNESCO Described this
situation as “a serious threat to intangible cultural heritage, such as destruction, destruction or
destruction” and adopted the Convention on the Protection of Intangible Cultural Heritage in 2003.

In contrast, the studies for the Protection of Intangible Cultural Heritage was reduced to almost nothing
in Turkey television broadcasting. There are many examples from Turkey added to the UNESCO
Cultural Heritage list. Some of these examples have been recognized and protected as a result of
some international research, not as a result of a planned study.

These determinations and facts require the most prioritized principles and future plans for the Turkish
World Television Broadcasting. This subject that we have studied the Turkey's Television
Broadcasting will provide an assessment and debate in terms of Turkish World Press.

The Turkish World Press Organizations have to make common decisions for the protection of the
Intangible Cultural Heritage which constitutes the historical identity of the Turkish society and to work
for the future.

Keywords: Television, media, culture, identity, society.



Edirne’de Egitime Yonelik Nesredilmig Bir Mecmia: Sa‘y i Tetebbu
An Education Oriented Journal Published In Edirne: Sa‘y i Tetebbu

Haluk KAYICI*
OZET

Osmanli Devleti'nde ilk mecm(a 19. yluzyilin ortalarinda nesredilmis ise de, bu mahiyette yayinlarin
gogalmasi Il. Mesrutiyet sonrasidir. Mesrutiyetin ilani ile bilhassa Istanbul’da olmak lizere Osmanli
cografyasi icerisinde birgok sehirde, farkli alanlara hitap eden mecmdalarin sayisi artmistir.
Osmanli'ya bir ddnem payitahtlik da yapmis olan Edirne’de de az sayida da olsa mecm@a nesredilmis,
ancak genel olarak yayim sureleri uzun olmamistir. Toplam 39 sayi kesintisiz olarak 22 Subat 1911-28
Eyllil 1912 tarih araliginda cikarilan Sa'y U Tetebbu mecmd(asi, diderlerine gére daha uzun slre
nesredilmistir. Bu mecm(a, ayni zamanda Edirne’de mutesekkil Muallim Mabhfili'nin de yayin organi
olup, 6zellikle egitime ydnelik yazilar sayfalarinda yer bulmustur. Kuruculari, Nafi Atuf [Kansu] ve
Mehmet Vehbi [Saridal] olan mecmdada dénemin énemli egitimcilerinin, bagsta tarih ve edebiyat olmak
tizere diger toplum bilimleri {izerine makaleleri bulunmaktadir. izcilik hakkinda yazilarin da bulundugu
mecmUlada, egitim Uzerine Batr’'da nesredilmis metinlerin gevirilerine de yer verilmigtir. Mecmdanin
teknik ve idari 6zellikleri ile kadrosu hakkinda malumata yer verilerek, metin analizlerinin de yapildigi
bu calisma, niteliksel arastirma vasfindadir.
Anahtar Kelimeler: Edirne, Turk Basin Tarihi, Sa'y U Tetebbu, Nafi Atuf [Kansu], Mehmet Vehbi
[Saridal].

ABSTRACT
Even the first journal of the Ottoman Empire was published in the middle of the 19th century, the
growth of these publications was actually in the post-Second Constitutional Era. With the declaration
of Constitutional Monarchy, the number of journals addressing different areas had increased in many
cities at the Ottoman Empire, especially in istanbul. In Edirne, which was the capital of the Ottoman
Empire for nearly a century, journals had been published in small numbers but the duration of
publications was not long in general. The Journal “Sa'y U Tetebbu” that was published continuously in
the period between 22 February 1911 and 28 September 1912, 39 issues in total, had been published
longer term than others. That journal was also the media outlet of Muallim Mabhfili in Edirne and it
included articles especially about education. At the journal, whose founders were Nafi Atuf [Kansu]
and Mehmet Vehbi [Saridal], there are articles of the important educators in that period on social
sciences, particularly history and literature. At the journal which also included articles on scouting, the

translation of the texts on education published in the west were also included. This study is a
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qualitative research, it was carried out by giving information about technical, governmental features
and staff of the journal and also performed an analysis of the texts.
Key Words: Edirne, The History of Turkish Journalism, Sa'y U Tetebbu, Nafi Atuf [Kansu], Mehmet

Vehbi [Saridal].
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Sovyetler Birligi Doneminde Basinda Din Karsithgi:
ileri Dergisi Ornegi
Anti-Religion in the Press during the Soviet Union Era:

The Example of ileri Magazine

Kamelya TEKNE?
OZET

Dinya siyasi tarihinin seyrini etkilemis dnemli olaylardan biri olan Ekim Devrimi i¢ politika sahasinda
da demografik olarak Ruslardan sonra en yogun niifusa sahip Misliman Tirk diinyasini etkilemistir.
Sovyetler Birligi, Carlik idaresi déneminden devraldigi Tiirk illeri (izerindeki fiziksel hakimiyeti devam
ettirmenin yani sira kendince ve suratle siyasetten ekonomiye, kiltirden tarih yazimina uzanan
Sovyetlestirme politikalarini hayata gecirmistir. Toplumu doénustirmeyi amag edinen bu politikalarin
odak noktalarindan birisi de dini hayattir. Sovyet ideolojisinin genel anlamda tum dinlerle uzlasmaz
tavri Rusya Turkleri arasindaki manevi ve fikri baglari saglayan islamiyeti de bir tehdit olarak
gOérmesine sebep olurken dini yasam alaninda uyguladigi baski ve yaptinmlar bir tarafa basin
araciliiyla da din karsiti propagandayi kullanmistir.

Calismamizda Kinm’'da 1926-1930 vyillari arasinda yayinlanan ve aslinda bir edebiyat dergisi olan
“lleri” dergisindeki din konulu fikir yazilari igerik yéniinden degerlendirilecektir. Bu noktadan hareketle
basinin Musliman Kirim Tdrklerinin zihinlerine nifuz etmek Uzere kullaniimasi agiklanmaya
calisilacaktir.

Anahtar Kelimeler: Kirnm Trkleri, islamiyet, Din, Basin, Propaganda, SSCB

ABSTRACT

October Revolution, which is one of the most important events that influenced the course of world
political history, also influenced the Muslim Turkic community, which demographically has the second
most population after the Russians, in the field of internal politics. Besides continuing its physical
sovereignty on the Turkic territories that it had taken over from the Tsarist era, the Soviet Union
applied Sovietization policies ranging from politics and culture to economics and historiography rapidly
and in its own way. One of the focal points of these policies, which aimed to transform the society, was
religious life. While the uncompromising attitude of the Soviet ideology towards all religions in the
general sense caused it to perceive Islam, which provided spiritual and ideological ties among the
Russian Turks, as a threat, it also used anti-religion propaganda through the press if we put aside the
pressures and sanctions it applied in the field of religious life.

In our study, editorials on religion in the “ileri” magazine, which was published in Crimea between the
years of 1926-1930 and was in fact a literary magazine, were evaluated in terms of content. From this
point of view, the use of press in order to penetrate into the minds of Muslim Crimean Turks was
explained.

Keywords: Crimean Turks, Islam, Religion, Press, Propaganda, USSR

L Dr. Ogr. Uyesi, Kirklareli Universitesi Fen-Edebiyat Fakiiltesi Tarih Bélimii Genel Tiirk Tarihi ABD, kamelyatekne@klu.edu.tr
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Takvim-i Ticaret Gazetesi

Takvim-i Ticaret Newspaper (Le Moniteur du Commerce)

Aziz TEKDEMIR?
OzZET

Osmanl Devleti'nde ilk basin yayin faaliyetleri yabancilar tarafindan yapilmis ve Fransizca gazeteler
cikartilmigtir. 1831 yilinin sonlarina dogru Osmanli Devleti'nin resmi gazetesi Takvim-i Vekayi
yayinlanmaya baslamis zamanla da egitim ve sanayi alanlarinda gazeteler nesredilmistir. Bu
gazetelerde maarif, edebiyat, politika gibi haberlerden bahsedilmis sanayi, kara ve deniz ticareti ile
ilgili konulara pek deginiimemistir. Istanbul’'un cografi bélge olarak diinyanin en énemli tarihi liman
sehirlerinden birisi olmasi ve ayni zamanda ticaret yollarinin gegis glizergdhinda bulunmasi sebebiyle
ticaret gazetesinin eksikligi hissedilmistir. istanbul’daki ticari faaliyetlerin yogun olmasi sebebiyle konu,
hikimetce ve ticaret ehli tarafindan tartisilmaya baslanmistir. Bir stire sonra da gazetelerde ticaretle
ilgili haberler yapilmaya baslanmigtir. Fakat gazetelerin ticari konularda tecribesi olmadigindan
yapilan haberler yeterince faydali olmamis tlccar ve sarraflar tarafindan da begenilmemistir. Bu
sebeple ekonomiyle ilgili bir gazetenin g¢ikariimasi elzem olmus ve bu konu uzerine calismalar
yapilmistir.

Bu bildiride 1866’'da nesredilmeye baslanan Takvim-i Ticaret ele alinarak degerlendiriimeye
caligilacaktir.

Anahtar Kelimeler: Takvim-i Ticaret, Osmanli Devleti, Gazete, Ticaret, Basin,

ABSTRACT

The first press broadcasting activities in the Ottoman Empire were made by foreigners and French
newspapers were published. The official newspaper of the Ottoman Empire, Takvim-i Vekayi, was
published towards the end of 1831 and different newspapers started to be published in the fields of
education and industry over time. These newspapers reported news from the fields of education,
literature and politics, but did not address issues related to industry and land and maritime trade.
Istanbul was one of the most important port cities in the world and lay on international trade routes,
therefore, a trade newspaper was warranted. Due to intense commercial activities in Istanbul, the
issue started to be discussed by the government and the people of commerce. After a while, news
about trade started to be made in newspapers. However, since the newspapers of the time had no
experience in commercial issues, the news they reported were not useful enough and were not liked
by traders and bankers. It was therefore essential to publish a newspaper on economy, and steps
were taken towards this goal.

This paper will discuss and evaluate the newspaper Takvim-i Ticaret, which was launched in 1866.

Keywords: Takvim-i Ticaret, Ottoman Empire, Newspaper, Trade, Press

L Dr., Ogr. Uyesi Trakya Universitesi Edebiyat Fakiiltesi Tarih Béliimii, aziz.tekdemir@gmail.com
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ikinci Dénem Tef’in Siyasal Durusu

Political Position of Tef in the Second Term

Deniz Elif YAVALAR?
OzZET

islevleri ve konumu itibariyla basin: kamuoyu, siyaset ve siyasal kurumlarla i¢ ige olmus; politikanin ve
politik yénelimlerin kamuoyuna aktariimasinda énemli bir araci olmustur. Haftalik siyasi mizah gazetesi
bashgiyla Tef, ilk defa 7 Agustos 1954 tarihinde yayin hayatina atilmistir. 54 sayi giktiktan sonra 13
Agustos 1955’te kapanan mizah gazetesi Tef'in ikinci yayin dénemi, ordunun cumhuriyet dénemindeki
ilk siyasi miidahalesi 27 Mayis 1960 ihtilali sonrasina rastlamistir. Tef, Ertem Egilmez'in sahipliginde
22 Haziran 1960 tarihinde yeniden ¢ikmaya baslamistir. 48 sayi yayinlanan ikinci dénem Tefin yayin
hayati, 17 Mayis 1961’e kadar strmustir. Politik durusu ile toplumcu bir bakis agisina sahip Tef,
yayinlandigi yillarin toplumsal hayatina degisik ydnlerden isik tutmaya ¢alismigtir. Zengin bir yazar-
¢izer kadrosuna sahip; devrin aydinlari olarak adlandirilabilecek pek ¢ok ismi (Adnan Tahir, Adnan
Veli, Aziz Nesin, Bedii Faik, Bilent Oran, Cetin Altan, Haldun Taner, Halit Kivang, Melih Cevdet
Anday, Orhan Boran, Rifat ligaz) bir araya getiren Tef, yUksek tirajlar elde ederek genis bir okuyucu
kitlesiyle bulugsmustur. Niteliksel tarihsel tasarim karakterini tasiyan bu c¢alismada, ikinci donem
haftalik siyasi mizah gazetesi Tef tanitiimis ve dénemin siyasal-toplumsal gelismelerinin, mizahgilarin
g6zinden ne sekilde degerlendirildigine dair tespitler yapiimigtir.

Anahtar Kelimeler: Tef, basin, siyaset, mizah

ABSTRACT

In terms of its functions and position, the press is intertwined with public, political and political
institutions; has been an important tool for the transfer of policy and political orientations to the public.
The weekly political humor newspaper entitled Tef ilk was first published on 7 August 1954. The
second period of publication of the humorous newspaper Tef, which was closed on 13 August 1955,
after 54 points, the first political intervention of the army in the republic period came after the 27 May
1960 Revolution. Tef was born again on 22 June 1960 under the ownership of Ertem Egilmez. The
publication period of the second term Tef was published on May 18, 1961. Tef, who has a socialist
perspective with his political stance, tried to shed light on the social life of the years in which he was
published. He has a rich writer and illustrator; The names of the intellectuals of the period (Adnan
Tahir, Adnan Veli, Aziz Nesin, Bedii Faik, Bulent Oran, Cetin Altan, Haldun Taner, Halit Kivang, Melih
Cevdet Anday, Orhan Boran, Rifat llgaz) bringing together the has met with a wide audience. In this
study, which has the character of a qualitative historical design, the second period of the weekly
political humor newspaper Tef was introduced and the political-social developments of the period were
determined in the eyes of the humorists.

Keywords: Tef, press, politics, humor
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Yasar Nabi Nayir ve “Varlik”

Yasar Nabi Nayir and “Varhk”
Cigdem OZAY?!
OzZET

Cumbhuriyet’in kurulusunun 10. yilina denk gelen 1933 tarihinde yayin hayatina baglayan Varlik dergisi
Tark kiltir ve edebiyat tarihimizde 6nemli bir yere sahiptir. Halen ¢ikmakta olan Varlik'i buglnlere
kadar getiren ve 6nemli bir arsiv niteliginde olmasinin baslica musebbibi kurucusu Yasar Nabi
Nayirdir. Yasar Nabi Nayirin Varlik vasitasi ile Turk dergiciliginde yaptigi 6énemli isler bildiride
sunulacaktir. Varlik’in Yasar Nabi'nin idaresi altinda ¢iktigi yillar incelenmis olup bununla ilgili kayitlar
gOzler 6nlne serilecek ve yaptigimiz gikarimlar belirtilecektir. Varlik ¢iktigi yillar igcinde basin hayatinin
her turlu zorluguna ragmen var olmayi bagarmis ve bunu yaparken de sahip oldugu degerlerden 6din
vermemigtir. Tim bunlar bildiride gorsellerle ve bizzat dergiden alintilarla anlatilacaktir. Varlik dergisi
her tlrli sosyal ve ekonomik zorluklar igcinde dahi yayin hayatina devam etmis ve Turk kiltlr ve
edebiyatinda énemli tarihi bir yer edinmistir.
Anahtar Kelimeler: Yasar Nabi Nayir, Varlik Dergisi, Cumhuriyet Donemi Turk Edebiyati, Tlrkiye'de
Dergicilik.

ABSTRACT

The Varlik magazine, which began its publication in 1933 on the 10th anniversary of the founding of
the Republic, has an important place in our history of Turkish culture and literature. The founder of the
present asset, Yasar Nabi Nayir, is the founder of the existing asset, which is still an important archive.
The important works of Yasar Nabi Nayir in the Turkish journalism through the existence of the Varlik
will be presented in the paper. Despite the difficulties of the life of the press throughout the years of
existence has succeeded in being there. All this will be explained in the manuscript with visuals and
citations from the magazine itself. The Asset magazine continued its broadcasting life even in all kinds
of social and economic difficulties and gained an important historical place in Turkish culture and
literature.

Keywords: Yasar Nabi Nayir, Varlik Magazine, Republican Turkish Literature, Magazine Coverage in

Turkey.
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Sosyal Medyada Dezenformasyon ve Haber Dogrulama Platformlarinin
Pratikleri
Disinformation on Social Media and Practices of News Verification

Platforms

Mehmet Fatih COMLEKGI*
OzZET

Yeni iletisim teknolojilerinin 21. yuzyilla birlikte toplumsal hayat ve iletisim ortami Uzerinde doénusturici
etkileri olmustur. internet ve sosyal medyanin giindelik hayatlara git gide daha fazla entegre olmasiyla
birlikte iletisim ve habercilik anlayislarinda da degisimler yasanmistir. internetin sagladigi, bilgiye kolay
ulasim, haberlerin hizli sekilde dolagimi ve insanlari aglar Uzerinde bulusturma gibi faydalarla birlikte;
Ozellikle sosyal medya Uzerinden dolasima giren “yalan haberlerin” kamuoyunun objektif/dogru haberler
aracihgiyla olusmasi idealini olumsuz sekilde etkilemektedir. Bu ¢ergevede ¢alismada, Turkiye ve dinyadan
iki haber dogrulama girigimi, “teyit.org" ve "snopes.com” 6rnek vaka olarak secilmis, icerik analizi ydntemiyle
sosyal medya Uzerinden dolasima giren haberlere karsi bilinglenme ve manipdilatif haberlerle miicadele etme
surecleri irdelenmigtir. Arastirma neticesinde, haber dogrulama amaciyla kurulan sivil toplum girisimlerinin
sinirhliklari gosterilmis ve bunlarin tek basina yeterli olmayacagi, bireylerin bilinglenmesi ve dijital medya
okuryazarligi seviyelerinin arttirlmasinin da ayni derecede énemli oldugu sonucuna varilmistir.

Anahtar sdzciikler: Yeni medya, haber dogrulama, medya okuryazarhgi.

ABSTRACT

The new communication technologies have had a transformative impact on the society and communication
environment in the 21st century. With the integration of the Internet and social media into everyday life, the
practices of communication and journalism have also changed. Although the Internet brought easy access to
information, rapid circulation of news and the network structure which brings people together easily;
circulation of fake news via social media networks emerged as a problem which endangers the democratic
public opinion formation process. In this framework, the two news verification websites, “teyit.org" and
“snopes.com" have been chosen as case studies. With the help of content analysis methods, awareness
raising processes and efforts to counter fake news have been put forward. As a result, the limitations of
news verification initiatives have been shown. Also, individual awareness against fake news and raising
digital media literacy levels emerged as equally important components.

Keywords: New media, news verification, media literacy.

+ Ogr. Gor. Dr. Kirklareli Universitesi, fatihcomlekci@gmail.com

15


http://teyit.org/
http://snopes.com/
http://teyit.org/
http://snopes.com/
mailto:fatihcomlekci@gmail.com

Dijital Donugsumun Periyotlarinda Medya ve Gazetecilik Alanindaki
Birikim ve Sigramalar
Accumulations and Leaps of Media and Journalism in The Period of

Digital Transformation
Onur BEKIROGLU!

Sinan KAYA?

Deniz YAMAN?
OZET

Medya ve gazetecilik alani, bilgi ve iletisim teknolojilerinin sekillendirdigi bir siiregten gegmektedir. Bu
surecin temel dinamikleri olarak; internet, sosyal medya, yazilim teknolojileri, robotik, sanal gerceklik
uygulamalari gibi teknolojiler ve mecralar 6n plana ¢ikmaktadir. Bu dijital ddntisimun bir diger dnemli
boyutu da buyuk veri olgusudur. Bu birikim ve sigcramalarin somut yansimalari; veri gazeteciligi, bir
bakista gazetecilik, robot/otomatik gazetecilik, drone gazeteciligi ve sanal gergeklik uygulamalarinin
kullanimi gibi gorece yeni olgulardir. Ote yandan, &deta hizina yetigsilemeyen yeni iletisim ortamina
karsi bir refleks olarak yavas gazetecilik olgusu da son yillarda gindeme gelmektedir. Calismada
gOrece yeni gazetecilik pratikleri ve teknoloji uygulamalar, literatir taramasi ydntemiyle
irdelenmektedir. Bu teknolojik imké&n ve potansiyeller, medya ve iletisim alanini her gegen gun daha
fazla donusturmektedir.
Anahtar sozciikler: Veri Gazeteciligi, Robot Gazetecilik, Bir Bakista Gazetecilik, Yavas Gazetecilik,

Drone Gazeteciligi, Sanal Gergeklik.

ABSTRACT

The field of media and journalism goes through a process shaped by information and communication
technologies. As the basic dynamics of this process; technologies such as internet, social media,
software technologies, robotics and virtual reality applications stand out. Another important aspect of
this digital transformation is the big data phenomenon. The concrete reflections of this accumulation
and leaps in media and journalism; data journalism, glance journalism, robot/automated journalism,
drone journalism and the use of virtual reality applications are relatively new phenomena. On the other
hand, slow journalism as a reflex against the new communication and media environment, which
cannot be reached its speed at all, is also a journalistic practice that has come up in recent years. In
this study, relatively new journalistic practices and technology applications are examined by literature
review. These technological possibilities and potentials are transforming both the traditional journalistic
practices and the habits and behavior patterns of the target group more and more.

Keywords: Data Journalism, Robot Journalism, Glance Journalism, Slow Journalism, Drone

Journalism, Virtual Reality.

! Dog. Dr., Ondokuz Mayis Universitesi Iletisim Fakiiltesi Gazetecilik Boliimii, onur.bekiroglu@omu.edu.tr.

2 Dr. Ogr. Uyesi, Ondokuz Mayis Universitesi iletisim Fakiiltesi Gazetecilik Bélimii, sinan.kaya@omu.edu.tr

3 Yiksek Lisans Ogrencisi, Ondokuz Mayis Universitesi Sosyal Bilimler Enstitiisii iletisim Bilimleri Anabilim Dali,
dnzzyaman@gmail.com

16


mailto:onur.bekiroglu@omu.edu.tr
mailto:sinan.kaya@omu.edu.tr
mailto:dnzzyaman@gmail.com

Bagimsizlik Oncesi Yillarda Kirgizistan’da Yayinlanan Ulusal
Gazetelerin Bicimsel ve iceriksel Analizleri
Formal and Contextual Analysis of Published in the National

Newspaper Years before Independence in Kyrgyzstan

Erdogan AKMAN?

Zeki OKYAY?
OZET

Kirgizistan'in yazili basin tarihine bakildiginda Kirgiz basininin 1920’lerde ortaya ¢iktigi gortlmektedir.
Bu dénemde sinirli sayida gazete yayinlanan Kirgizistan’da, diger Sovyet Ulkelerinde oldugu gibi
agirlikl olarak basinda Sovyet Rusya’nin etkisi goriilmiis ve gazeteler Rusga yayimlanmistir. ilerleyen
yillarda Kirgizistan basininda Rusca ve Kirgizca yayin yapan gazetelerin sayisinda ve icerik olarak
sektdre yonelik cesitliliginde artis goéralmuistir. Ancak bitlin gazetelerde iceriksel olarak Sovyet
ideolojisinin etkisi devem etmistir.
Bu baglamda arastirmada bagimsizlik éncesi ddnemde Kirgizistan’da yayinlanmig ulusal gazetelerin
bicimsel ve igeriksel analizleri yapilacaktir. Bigimsel ve igeriksel olarak yapilacak incelemede
gazetelerin; sutun, satir, sayfa sayilari, haber kategorileri, sahiplik yapilari ile haberler dili gibi unsurlari
ortaya konulacaktir. Bu ¢ergevede bu arastirmanin Kirgiz basin tarihine ve literatire katki saglamasi
beklenmektedir.

Anahtar kelimeler: Bigimsel ve igeriksel analiz, Kirgiz basini, Ulusal gazeteler, Bagimsizlik éncesi

ABSTRACT

When we look at the history of Kyrgyzstan's print media, it is appear that Kyrgyz's press arise in the
1920s. In this period, a limited number of newspapers were published in Kyrgyzstan, as in other Soviet
countries, mainly in the press, the influence of Soviet Russia was seen and newspapers was
published in Russian. In the following years,it is seen that there has been an increase in the number of
newspapers that made broadcast in Russian and Kyrgyz and in diversty as content oriented to the
sector. However, in all newspapers, the influence of Soviet ideology has been continued.

In this context, formal and contextual analyzes of national newspapers published in Kyrgyzstan in the
pre-independence period will be conducted. in formal and contextual review of the newspapers;
elements such as columns, lines, page numbers, news categories, ownership structures and news
language will be revealed.In this context, this research is expected to contribute to the history and
literature of Kyrgyz press.

Keywords: Formal and contextual analysis, Kyrgyz press, National newspapers, Pre-independence
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Bliyuk Taaruz Doneminde Basin

The Media during the Great Offensive

Serkan BOZKURT!?

OzZET

Blyuk Taarruz ve Bagkomutan Meydan Muharebesi donemindeki micadelede, dis dismanlarin
yaninda, bu miicadeleye inanmayan, karsi ¢ikan i¢ gliclere karsi da kazaniimis cift yonli bir savastir.
Glug sartlar icinde gerceklestirilen Tirk Bagimsizlik Savasi’'nin lideri ve semboli Mustafa Kemal Pasa
milletine glvenerek bu onurlu mucadeleyi milletiyle strdlrirken ne yazik ki bir kisim basin yayin
organlarini da karsisinda bulmustur. Ozellikle Bliyiik Taarruz ve Baskomutan Meydan Muharebesinin
gerceklesme zamanindaki mucadeleyi etkileyen basini U¢ grupta toplamamiz mumkdndir: Millt
Mucadele karsisinda olan basin, yabanci basin ve Milli Micadele’yi destekleyen basin.

Blylk Taaruz ve Bagskomutan Meydan Muharebesi ddnemindeki yayinlarin incelenmesi ile ilgili olarak
yapilacak bir arastirmanin, Glkemizdeki tarih 6gretimine ve basin yayin camiasina faydali olabilecegi
disunulerek, bu calisma gerceklestiriimistir. Arastirmada, ilk asamada ilgili literatlir taranarak kuramsal
bir temel olusturulmus akabinde elde edilen veriler isiginda bir dizi 6neriler getirilmigtir.

Anahtar Kelimeler: Kurtulug Savasi'inda Basin, Yerel Basin, Buyuk Taarruz

ABSTRACT

The struggle during the Great Offensive is a twofold battle against external enemies beside internal
ones who did not believe in this struggle. While Mustafa Kemal Pasha who was the leader and symbol
of the Turkish War of Independence made in difficult conditions believed in his nation and continued
this honorable struggle with them he has found the media organs against him. It is possible to gather
media which has affected the national struggle especially in three groups during the Great Offensive.
The media against the national struggle, foreign media and media supporting national struggle.

This study has been done by considering that a research to be done by investigating the publications
during the Great Offensive would be useful for history teaching and media. In this paper an institutional
base has been established by the available literature and a series of recommendations have been
made under the light of the data obtained.

Keywords: Press in the National Struggle, Local Press, Great Offensive
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Refi Cevat Ulunay’in Gazetecilik Uzerine Yazilari

Refi Cevat Ulunay's Articles About Journalism

Ozgul OZBEK GIRAY?

OzZET

Tark basin hayatina 60 yil kalemiyle hizmet eden Refi Cevat Ulunay’in gazetecilik hayati, 1908’de
Ferda gazetesi ile baslar. Tirk basininin 6nemli gazetelerinden Tanin, ikdam, Sehrah ve Alemdarda
saray muhabirliginden, fikra muharrirligine, middr muavinliginden, mutercimlige kadar pek ¢ok alanda
hizmette bulunur. Siyasi faaliyetlerinden dolay! yuzellilikler listesine alinip yurt digina slrgine
gonderilen Ulunay, strgiinden déndikten sonra 1940-1944 yillari arasinda Tan’'da, 1944-1952 yillar
arasinda Yeni Sabah gazetesi ile Salon ve Mizah dergilerinde, 1952°de Hizmet'te, 1953-1968 yillari
arasinda da Milliyet gazetesinde yazarlik ve fikra muharrirligi yapar. Gazetecilikte hemen her konu
hakkinda sdyleyecek s6zl bulunan ve oldukga lretken bir yazar olan Ulunay’'in, gazetecilik meslegi
hakkinda da pek c¢ok yazisi bulunmaktadir. Bu c¢alismada Refi Cevat Ulunay’in gazete ve
mecmualardaki yazilarindan hareketle gazetecilik meslegi ile ilgili dislince ve Onerileri lzerinde
durulacaktir.

Anahtar Kelimeler: Refi Cevat Ulunay, basin hayati, gazete, mecmua.

ABSTRACT

Journalism life of Refi Cevat Ulunay, who served Turkish press life for 60 years, started in 1908 with
the Ferda newspaper. He gave various services in famous newspapers of Turkish press, Tanin,
ikdam, Sehrah and Alemdar, as palace correspondent, narrator, deputy director and translator.
Ulunay, was sent to exile abroad due to his political activities, worked between 1940 to 1944 in Tan,
between 1944-1952 in Yeni Sabah and Salon and Mizah magazines, in Hizmet in 1952 and worked as
writer and narrator in Milliyet between 1953 and 1968, after returning from exile. Ulunay, who was a
productive writer who had a say in almost every subject in journalism, also has many articles about the
profession of journalism. In this study, Refi Cevat Ulunay's ideas and suggestions about journalism
profession will be handled through his aarticles in newspapers and magazines.

Key Words: Refi Cevat Ulunay, press life, newspaper, magazine.
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Halkla iligkiler Araci Olarak Amasya Yerel Gazeteleri ve Sosyal
Medya Hesaplarinin Kullanimi Uzerine Bir Arastirma
A Research on Amasya Local Newspapers As a Public Relations

Tool and Usage of Social Media Accounts

Glsiim CALISIR?

” o«

“Eskiden bir binaya sigan sey, artik cebinize sigmaktadir.” “So what used to fit in

a building now fits in your pocket.” Ray Kurwell

OZET

Dun, “yazili ve goérsel basin” baghgi altinda gazete, radyo ve televizyon aracglari medya hizmeti
sunmaktaydi. Bugin ise yasanan teknolojik gelisimler sayesinde mobil iletisim, internet tabanli medya
ve sosyal medya ortamlarindan olusan “yeni medya”, varhigini gostermistir. Kurwell’in ifade ettigi
Uzere, insanlar cebinde tasiyabilecegi bir teknolojiye sahip olmaktadir. Geleneksel bir ara¢ olan
gazeteler ve bu gazetelerin yeni medya platformlarini kullanimi, ¢alismanin konusuna karsilik
gelmektedir. Bu ydénde Amasya’nin 8 yerel gazetesinin (Tasova Gazetesi, Yesilirmak Gazetesi,
Amasya Objektif, Pusula Gazetesi, Amasya Kent Gazetesi, Suluovanin Sesi Gazetesi, Amasya Yorum
Gazetesi, Gimushacikdy Haber Gazetesi) web sitelerini ve sosyal medya hesaplarini, halkla iliskiler
baglaminda incelemek ise arastirmanin amacini olusturmaktadir. Bu amaca ulagmak icin basvurulan
icerik analizine gore yapilan de@erlendirme sonucunda geleneksel kitle iletisim araclarindan farkl
olarak yeni medya ortamlarinda karsilikh etkilesim, paylasim ve gérus bildirme durumunun 6n plana
ciktigr gordlmastar. Ayrica adi gegen yerel gazetelerin medyay! kullanim amacina iligskin elde edilen
bulgularin, konuya dair literatirde yer bulan arastirmalari destekler yénde olmasi, ¢alismanin dnemini
ortaya koymaktadir.

Anahtar Sozciikler: Geleneksel medya, sosyal medya, basin, yerel gazete, Amasya.

ABSTRACT
In the past, newspaper, radio and television under the heading “written and visual media” used to
provide media service. Today the “new media” which consists of mobile communication, media based
on internet and social media emerged through technological advancements. As Kurwell state, people
have a technology which fits in their pockets. Newspapers which are traditional medium and usage of
the new media platforms of those newspapers are the subject of this work. The aim of this research is
to examine the web sites and social media accounts of 8 local newspapers (Tasova Newspaper,
Yesilirmak Newspaper, Amasya Objektif, Pusula Newspaper, Amasya Kent Newspaper, Suluovanin

Sesi Newspaper, Amasya Yorum Newspaper, Gumushacikoy Newspaper) in the city Amasya in the

! Dog. Dr., Gimighane Universitesi Iletisim Fakiltesi, Halkla iliskiler ve Tanmitm Bolimi Ogretim Uyesi,
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context of public relations. On this purpose content analysis has been used for the examination and
the findings indicate that reciprocal sharing and presenting opinion and interaction come into
prominence in the new media tools as different than traditional mass media tools. Moreover, the
findings which support the researches in the relevant literature about media usage goals of local
newspapers indicate the significance of the work.

Keywords: Traditional media, social media, the press, local newspaper, Amasya.
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Ulusal Duzeyde Yayin Yapan Gazeteler ve Teknoloji Kullanimi:
Sozcu, Milliyet ve Yeni Safak Gazeteleri Web Siteleri ve Sosyal
Medya Hesaplarinin Tematik incelemesi
The Newspapers, Published on A National Scale and Usage of
Technology: Thematic Analysis Web Sites and Social Media

Accounts of The Newspapers Sozcu, Milliyet and Yeni Safak

Glstim CALISIR?

“Technology makes it possible for people to gain control over everything, except
over technology.” John Tudor

OZET

Gunimlz degisen ve gelisen teknolojilerin varliginda, iletisim tarihi de esdeger olarak yeni bir nitelik
kazanmistir. iletisim teknolojilerinde saglanan ilerleme ile geleneksel medyada yer bulan gazete, radyo
ve televizyon mecrasi da yeni iletisim teknolojilerinden yayin olanadr saglama gereksinimi
duymuslardir. Tudor'un da ifade ettigi gibi insanlar, yeni iletisim olanaklarinin giiciini kesfetmis ve
bunu kullanmaya baglamislardir. Bu durumda medya araclarindan biri olan ulusal gazetelerin
teknolojiden yararlanarak olusturdugu web sitesi ve sosyal medya aglari, bu ¢alismanin konusunu
olusturmaktadir. Arastirmanin amaci ise Sozcu, Milliyet ve Yeni Safak isimli ulusal gazetelerin web
sitesi ve sosyal medya aglarinin incelenmesini icermektedir. Bu amaca ulasmak i¢in yapilan tematik
inceleme neticesinde adi gegen gazetelerin teknolojiyi etkin sekilde kullandigi ve kamuoyunu
bilgilendirmek icin dizenli paylagim yaptidi sonucuna ulagiimistir. Buna bagli olarak adi gecen ulusal
gazetelerin internet tabanli medya sayesinde insanlara kendisini tanitma firsati ve bunun sonucunda
da kurumsal yonde itibar ve olumlu bir imaj kazandidi bilgisi elde edilmigtir.

Anahtar Sézciikler: iletisim, iletisim ¢agi, web sitesi, sosyal medya.

ABSTRACT
History of communication had a new characteristic along with present changing and developing
technologies. Mediums of newspaper, radio and television which are components of traditional media
needed to publish through new communication technologies due to advancements in communication
technologies. As Tudor point out, people explored power of new communication technologies and
begin to use them. Because of that, the subject of this work is web sites and social media networks
which established by national newspapers which are one of the media tools. This work aims to

scrutinize the web sites and social media accounts of the national newspapers named Sozcu, Milliyet

! Dog. Dr., Gimighane Universitesi Iletisim Fakiltesi, Halkla iliskiler ve Tanmitm Bolimi Ogretim Uyesi,
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and Yeni Safak. The findings through the thematic analysis on this purpose, suggests that the
mentioned newspapers use the technologies effectively and share contents to inform the public
opinion regularly. Censequently, the said newspapers create opportunity to publicize themselves
through the media based on internet and therebye gain an affirmative image and corporate reputation.
Keywords: Communication, The Age of Communication, Web Sites, Social Media.
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Tirk Siireli Yayincihginin Dinbilimlerinde Kullanilmasi Uzerine Bir
Arastirma: Sebiiirresad Dergisi — Hadis Bilimi Ornegi
A Research on Usage of Turkish Periodical Publishing on Religious

Sciences: Sebiiirresad Magazine and Hadith Science Example

Mustafa DEMIR?

OZET

Toplumlarin olusumuna katki veren oncelikli kultirel degerlerden biri de dindir. Basin-yayin
faaliyetlerinin, Uretilen bilgi ve literatliriin genis halk kitlelerine ulasmasindaki kusatici roli elbette ki
dinbilimleri sahasi icin de gecerlidir. Bu tebligde; Il. Mesrutiyet Dénemi’nin etkili streli yayinlarindan
biri olan Sebiliirresad dergisinin, dnde gelen dinbilimi sahalarindan biri olan Hadis Bilimine ne gibi
yenilikler getirdigi ve bu yeniliklerin toplumda ne gibi karsiliklar buldugu gibi sorulara cevap verilmesi
amaclanmaktadir. Bu baglamda; Sebiliirresad’in konumuza malzeme saglayan sayilari tespit edilecek
ve elde edilen veriler sdylem analizi yontemiyle interdisipliner bir bakis agisiyla tahlil edilecektir.
Arastirma sonucunda Il. Mesrutiyet Donemi itibariyla Sebiliirresad’in Hadis Bilimine teori, literatur ve
yorumculuk bakimindan bilimsel ve toplumsal diizeyde kayda deg@er katkilar sagladigi gérulecektir.

Anahtar Kelimeler: Basin Tarihi, Basin - Dinbilimleri iligkisi, Sebiliirresad Dergisi, Hadis Bilimi.

ABSTRACT

Religion is one of the primary cultural values contributing to the formation of societies. The
encompassing role of the press activities, the information produced and the literature in reaching the
wider masses is of course applicable to the field of religious sciences. It is aimed to answer the
questions such as what kind of innovations brought to the Hadith Science which is one of the leading
disciplines of religion science of Sebiliirresad magazine which is one of effective periodical publishing
of The Second Constitutional Period and what kind of equivalents it has found in the society in this
communique. In this context; the issues of Sebillirresad magazines that provide material to our subject
will be determined. And the data obtained will be analyzed from an interdisciplinary perspective with
discourse analysis method. As a result of the research, it will be seen that as of the The Second
Constitutional Period, Sebillirresad has made significant contributions to the Hadith Science in terms
of theory, literature and interpretation at the scientific and social levels.

Keywords: History of Press, Relation Between Press and Religious Sciences, The Second

Constitutional Period, Sebiliirresad Magazine, Hadith Science.

t Dr. Ogretim Uyesi, Karamanoglu Mehmetbey Universitesi, islami ilimler Fakiltesi, Hadis Anabilim Dali,
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Yozgath Yazar Abbas Sayar’in Gazetecilik Hatiralari

Journalism Memories of Author Abbas Sayar Who is from Yozgat

Funda CAPAN OZDEMIR!

OZET

Siirleri, hikayeleri ve romanlariyla taninan Abbas Sayar, gazete yazarhidi, kitapgilik, matbaacilik,
ciltgilik gibi islerle mesgul olan ve Yozgat basin tarihine ¢ok mihim katkilarda bulunan bir yazardir.
Ogrenciyken Bozlak adli kiiltiir ve sanat gazetesini gikarir (1948). Bu gazetenin yayimini 1950’den
itibaren Bozok adiyla sirdurlr. Bu gazete, o glinleri yasayanlarin anlattigina gére, Yozgat'ta mathis bir
etki yapar. Sosyal-kulttrel konularda, siyasetin actiyi kapidan girerek bazi géris ve hukumlere ulagir.
Elestirileri, halk i¢in bir cesaret kapisi olur. Yozgat'ta gazetecilik yapmanin zorluklarini, gazetecilige
dair hatiralarini bilhassa gazete yazilarinda dile getiren Abbas Sayar’in tespitleri, dikkate degerdir. Bu
tespitler, yazarin bir aydin kimligiyle hangi meseleleri giindeme getirdigi ve savundugu-savunmadigi
degerlerin neler oldugu gibi sorulari da cevaplar niteliktedir.

Anahtar Kelimeler: Gazete, basin tarihi, yazar, sanat, fikir.

ABSTRACT

Known for his poems, stories and novels, Abbas Sayar is a writer, who writes for newspaper writing,
bookshop, printing, bookbinding and makes significant contributions to the press history of Yozgat.
While he was a student, he published the art and culture newspaper Bozlak (1948). This newspaper
has been published since 1950 as Bozok. This newspaper, according to those who live in those days,
makes a great impact in Yozgat. On social-cultural issues, it reaches some opinions and provisions
through the door opened by politics. His criticism becomes a courage for the people. It is noteworthy
that the difficulties of journalism in Yozgat and the memoirs of journalism, especially Abbas Sayar,
who expressed in the newspaper articles. These findings also answer questions such as what issues
the author raised with an intellectual identity and what values he did or he did not argue with.

Key Words: Newspaper, press history, author, art, idea.

t Dr. Ogr. Uyesi. Yozgat Bozok Universitesi Fen-Edebiyat Fakiiltesi Tiirk Dili ve Edebiyati Bélimii Yeni Tiirk Edebiyati ABD,
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Sovyet Hakimiyeti Altindaki Turk Yurtlarinin Bagimsizlik Davasini
Aktaran Yayinlara Turkiye’nin Bakigi (1923-1945)
The Attitude of Turkey Towards the Publications which Transmits
the Independence Issue of Turkish Homelands under Soviet
Dominance (1923-1945)

Deniz GUNER!
OZET

Sanayi devriminden sonra gelisen sémiirgecik uzun vadede global bir savasin yasanmasina neden
olmustu. Birinci Diinya Savasi sonrasi diinya haritasi degismis bu degisiklik pek ¢ok yeni sorunu
beraberinde getirmisti. Bu durumdan etkilenen cografyalardan biri de Turk Dinyasiydi.

Savas sonrasi Anadolu’da Turkiye Cumhuriyeti Devleti kurulmustu. Kuzeyde kalan diger Turk Yurtlari
ise Bolgevik ihtilali sonrasi kendi bagimsizlik miicadelesini vermeye galisiyordu. Ozellikle Azerbaycan,
kendi davasini konu alan yayinlar ile oldukca dikkat ¢ekiyordu...

Bu calismanin konusu Sovyet hakimiyeti altindaki Tidrk Yurtlarinin bagimsizlik davasini aktaran
yayinlara Turkiye’nin nasil bir tutum sergiledigini ortaya koymaktir.

Anahtar Kelimeler: Mehmet Emin Resulzade, Canbek Havjoko, Yas Turkistan, Millet Bayragi.

ABSTRACT
The colonialism that developed after the industrial revolution caused a global war in the long run. The
world map after the First World War changed, this change brought many new problems. One of the
geographies affected by this situation was the Turkish World.
The Republic of Turkey was founded in Anatolia after the war. The other Turkish territories in the north
were trying to give their independence struggle after the Bolshevik Revolution. In particular, Azerbaijan
attracted considerable attention with its publications.
The aim of this study is to reveal the attitudes of Turkey towards the publications which transmits the
independence issue of Turkish homelands under Soviet dominance.

Key Words: Mehmet Emin Resulzade, Canbek Havjoko, Yas Turkistan, Millet Bayrag:.
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iki Diinya Savasi Arasinda Bulgaristan’da Tiirkge Basin

Turkish Press in Bulgaria in The Interwar Period

Bilent YILDIRIM?

OZET

Bulgaristan’da Tirk idaresinin 1878'de sona erip Bulgaristan Emareti’nin kurulmasindan sonra, Tlrkge
basin, Bulgar resmi gazetesinin Tlrkge’ye terciime edilip basiimasiyla 1879 yilinda baglamis 1940’lara
kadar doksan civarinda Tlrkge gazete yayinlanmistir. Bulgar Prensligi déneminde (1878-1908)
Bulgaristan’da 11’i Sofya’da, 8'i Rusguk’ta, 1'i islimiye’de, 22’si Filibe’de olmak (izere toplam 40 gazete
yayinlanmistir. Krallik déneminde ise (1908-1944) Sofya’da 26, Filibe'de 16, Kircaali’'de 10, Sumnu’da
9 adet yeni ve nitelikli Turkge gazete ve dergi yayinlanmigtir. Bunlarin disinda Musliman Turk
azinligin yogun olarak yasadi§i Razgirad, Eskicuma, Kizanlik, Vidin, Plevne, Yanbolu, Ruscuk gibi
sehirlerde de Tlrkge yeni gazete ve dergiler cikmistir. 1928'den itibaren bu gazetelerin ¢ok buyuk bir
bélumi Trkiye ile birlikte latin harflerine gegmistir. Ozellikle 1930’dan sonra Tirk gazetelerine yonelik
baskilar artmis ve 1935-1936 yillarina kadar pek ¢ok gazeteci Turkiye’ye gé¢ etmek zorunda kalmistir.
1939’a kadar Mehmet Celil'in “Dogruyol” gazetesi Bulgaristan’da Tlrk basinini temsil etmigstir. Bildiri de
ifade edilen ddnemde Bulgaristan’da ¢ikan Tirkc¢e gazeteler incelenecektir.

Anahtar Kelimeler: Bulgaristan, Turkiye, Azinlik Basini

ABSTRACT

The Ottoman rule in Bulgaria ended and the Principality of Bulgaria was established in 1878. The
Turkish press began in 1879 when the official Bulgarian newspaper was translated and published in
Turkish, and about ninety Turkish newspapers were published until the 1940s. A total of 40
newspapers (11 in Sofia, 8 in Ruse, 1 in Sliven and 22 in Plovdiv) were published in Bulgaria during
the reign of the Principality of Bulgaria (1878 and 1908). In the Kingdom of Bulgaria (1908-1944), 61
new and qualified Turkish newspapers and magazines were published (26 in Sofia, 16 in Plovdiv, 10
in Kardzhali and 9 in Shumen). New Turkish newspapers and magazines appeared in cities such as
Razgrad, Targovishte, Kazanlak, Vidin, Pleven, Yambol, Ruse, where the majority of the Muslim
Turkish minority lived. Starting from 1928, the majority of those newspapers adopted the Latin
alphabet as did Turkey. Turkish newspapers withessed great pressure especially after 1930 and many
journalists were forced to migrate to Turkey until 1935-1936. Mehmet Celil's “Dogruyol” newspaper
represented the Turkish press in Bulgaria until 1939. This paper will examine the Turkish newspapers
in Bulgaria in the mentioned period.

Keywords: Bulgaria, Turkey, Minority Press
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Turk Yazili Basininda “Arap Bahart”
“Arab Spring” in Turkish Print Media

Serkan OKTEN!

OzZET
Bu calismada Turkiye ve diinya siyasetine yakin donemde etki ve sonuglariyla damga vuran Arap
Bahar olarak adlandirilan Ortadogu’daki degisim ve istikrar arayigi sirecinin Tlrk yazili basininda
nasil anlasildiginin ve Tlrk medyasinin bu anlamda nasil bir sinav verdiginin ortaya konulmasi
amagclanmigtir.
Calismada; Tunus, Misir ve Libya devrimlerinde énemli olaylarin oldugu tarihler ile Suriye i¢ Savasinin
ilk ddneminde Tarkiye ile olan iliskilere damga vuran ilk gégmenlerin gelmeye baslamasi, Turk askeri
ucaginin duslrtlmesi ve Turk topraklarina Suriye’den yapilan bombalama olaylarinin yer aldigi
tarihlerde ana akim Turk yazili basininda bu kapsamda ¢ikan toplam 130 haber ve kbse yazisi sdylem
analizi yontemi kullanilarak incelenmistir.
Calisma sonucunda; haberler ve kése yazilarindaki Uslup ve yazarlarin genel egilimi gibi hususlar
dogrultusunda Arap Bahari ve Suriye olgusu ile Turk yazili basini iginde ideolojik ayrigmalarin net bir
bicimde ortaya ciktini sdylemek mumkindir. Bu itibarla, Arap Devrimi yanlisi medya kuruluslari
konuyu agirlikh olarak devlet politikasi paralelinde ele alirken, Devrim karsiti medya kuruluslari
yurutilen siyaseti elestiren bir yapida gériunmektedir.

Anahtar Kelimeler: Arap Bahari, Tunus, Misir, Libya, Suriye i¢ Savasi, Tiirk Yazili Basini

ABSTRACT
In this study It is intended to be put forward that how is searching change and the stability in the
Middle East process that mark Turkey and world politics in the near-term by its impact and results
called Arab Spring understood in the Turkish print media and how Turkish media was tested in this
respect.
In the Study; a total of 130 news articles and columns pressed at the Turkish written media at the
important that dates of Tunisia, Egypt and Libya revolution and events of flock of first immigrants, fall
of the Turkish military Aircraft and bombing made by Syria to Turkish territory that mark the relations
with Turkey at the first period of the Syrian Civil War were analyzed using discourse analysis method.
At the result of study; it is possible to say that with the Arab Spring and Syria phenomenon the
ideological divisions within the Turkish print media have emerged clearly in accordance with the style
of news and columns and the general tendency of the authors. In this respect, the Arab Revolution
pro-media organizations have dealt with the issue predominantly in line with the state policy, while
anti-Revolutionary media organizations appear in a structure that criticizes politics.

Keywords: Arab Spring, Tunisia, Egypt, Libya, Syrian Civil War, Turkish Press
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Son Donem Osmanl Kadininin Dunyasi: Kadinlar Diinyasi
Dergisi’nde Yayimlanan ilan veya Reklamlar Uzerine Bir
Degerlendirme
The Last Period of The Ottoman Woman's Life: A Review of Ads or
Advertisements Published in Women's World (Kadinlar Dunyasi)

Magazine
Songiil KECECI KURT?

OzZET

Reklamlar ve ilanlar giinimuz dinyasinin en énemli UrGin tanitim araclarindan biridir ve ayni zamanda
sosyal, kiltirel ve ekonomik hayata dair énemli ipuglari icermektedir. 19. ylzyildan itibaren gazete ve
dergilerin basilmaya baslamasiyla kamuoyuna ¢esitli konularda bilgi verilmek istenmis bu nedenle
reklam ve ilanlar basinda yayilmaya baslamistir. Osmanli kadin basini igerisinde bulunan ilan ve
reklamlar vasitasiyla donemin kadinlarinin ilgi, ihtiyag ve tiketim aliskanliklarini takip etmek miumkin
olmaktadir. Bu calismada en 6nemli Osmanli kadin dergilerinden biri olan “Kadinlar DinyasI”
dergisinin; 14,16,18, 19, 20 ve 125. sayilarinda bulunan ilan veya reklamlar incelenmistir. Oncelikle
gunumuz alfabesine aktarilan ilanlar konularina gore gesitli baslklar altinda toplanmistir. Calismanin
sonucunda ilanlarin daha ¢ok saglik alaninda yogunlastigi goértlmektedir. Ticarethane, banka, kitap
ilanlarinin yani sira sag bakimi, sag boyasi, korse gibi kadinlara 6zgii Uriinlere de rastlanmaktadir. ilan
veren Kisi ve kurumlar arasinda gayrimuslimlerin azimsanmayacak sayida oldugu goértlmektedir.

Anahtar kelimeler: ilan, Kadinlar Diinyasi, Dergi, Osmanl Devleti.

ABSTRACT

Ads or advertisements are important product promotion tools in the world of today and also include
important tips on social, cultural and economic life. As newspapers and magazines began to be
published in the 19th century, the public was asked to be informed about various issues, so ads or
advertisements began to spread in the press. It is possible to follow the interests, needs and
consumption habits of the women of the period through advertisements in the Ottoman women's
press. In this study, the ads or advertisements in the 14,16,18, 19, 20 and 125 of the “Kadinlar
Dinyasl” magazine, one of the most important Ottoman women's magazines were reviewed. First of
all, advertisements are transferred to today's alphabet are gathered under various titles according to
their subjects. As a result of the study, it is seen that the advertisements are more concentrated in the
field of health. In addition to trades, banks, book, advertisements women-specific products such as
hair care, hair dye, corset, etc. are also found. It is observed that the number of non-Muslims among
the people and institutions who have declared the advertisement are should not be underestimated.
Keywords: Advertisement, Kadinlar Dunyasi, Magazine, Ottoman state

! Dog.Dr., Amasya Universitesi Fen-Edebiyat Fakiiltesi Tarih Bélimii, songul.kurt@amasya.edu.tr

29


mailto:songul.kurt@amasya.edu.tr

Kirgizistan Basininin Yeni Medyada Gorunumii

Kyrgyzstan Press in New Media

Niyazi AYHAN?!

Hakki ISCANZ
OzZET

Yeni medyanin ortaya ¢ikmasiyla birlikte birgok alanda oldugu gibi gazetecilik alaninda da degisiklikler
yasanmistir. Calisma Kirgiz basinindaki bu degisimleri ortaya koymayi amaglamaktadir. Bu amaca
yonelik Kirgizistan'’da yeni medya mecrasinda yayin yapan gazeteler incelenmistir. Gazetelerin yeni
medyadaki gérinimu betimlenmeye calisiimistir.
Bu kapsamda yeni medya da Kirgizistan basini hakkinda literatir bilgiler sunulmusgtur. Daha sonra ise
Kirgizistan'in en yiksek tirajli gazetelerinden olan Vecherniy Biskek, Super info ve Kirgiz Tuusu
gazetelerinin web sayfalari igerik analizi yontemiyle analiz edilmistir. Analiz neticesinde gazetelerin
yeni medyadaki durumlarina yonelik bazi sonuglara ulasiimistir. Bu sonuclardan en 6nemlisi Yeni
medyanin 6zelligi olan etkilesimcilik sayesinde gazete ve okur arasindaki iletisim sirecidir. Bir diger
onemli husus ise gazetelerin okurlarina ulagimidir. Haberler son dakika haberi bashgi altinda verilerek,
okuyucularina en kisa zamanda ulagtiriimaktadir.

Anahtar Kelimeler: Kirgizistan, Kirgiz Basini, Yeni medya

ABSTRACT

With the emergence of new media, there has been a change in the field of journalism as in many other
areas. The study aims to reveal these changes in Kyrgyz press. For this purpose, the newspapers in
Kyrgyzstan were examined in the new media. The appearance of the newspapers in the new media
has been tried to be described.

In this context, new media has been presented in the literature about Kyrgyzstan press. Then, the web
pages of Vecherniy Bishkek, Super Info and Kyrgyz Tuusu, one of the Kyrgyzstan's highest circulation
newspapers, were analyzed by content analysis method. As a result of the analysis, some results
have been reached regarding the status of newspapers in the new media. The most important of these
results is the communication process between the newspaper and the reader, thanks to the
interactionism that is characteristic of the new media. Another important issue is the access of
newspapers to readers. The news is given under the title of breaking news and is delivered to the
readers as soon as possible.

Key Words: Kyrgyzstan, Kyrgyz Press, New media
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Haber Kaynagi olarak Sosyal Aglarin Kullanimi: Tiirk internet Haber
Siteleri Uzerine Bir Analiz
Use of social networks as news sources: an analysis of Turkish

internet news websites

Kenan DUMAN!?
OzZET

21. yuzyillin baginda gazetecilikte buytk degisiklikler meydana gelirken bu gelismelerin gogu sosyal
medyanin hizla ylkseldigi donemle ayni sirecgte yasanmistir. Sosyal medya aglari geleneksel ve
cevrimici habercilikte gliin gectikce hem haber olusturma hem de haberin dagitimi asamasinda daha
fazla kullaniimaktadir. Gazetecilerin gunlik rutin calismalarina sosyal medya platformlarinin kaynakligi
Uzerine odaklanan bu galismanin amaci ¢evrimigi haber sitelerinde sosyal medyanin kaynak olarak
kullaniimasini Turkiye 6zelinde incelemektir. Calisma, Temmuz- Aralik 2018 dénemi arasi 6 aylik
sure¢ icerisinde Turkiye’de en ¢ok takip edilen 3 ¢evrimici haber sitesi olan Hurriyet, Sabah ve Milliyet
haber sitelerinin sosyal medya platformlarini kaynak yapan tim yazi ve makaleleri analiz etmektedir.
Calismanin yontemi icerik analizidir. Calismanin sonucunda ana akim ¢evrimigi haber sitelerinin haber
olustururken sosyal medyayi haber akisinda kaynak olarak kullandiklari ortaya konmustur. Kaynak
biciminin hem rutin haber iceriklerinde hem de 6zel haber igeriklerinde kullanildigi gérilmustar.

Anahtar Kelimeler: internet Gazeteciligi, Sosyal Medya Haberciligi, Gazetecilik ve Haber Kaynagi

ABSTRACT

While there were major changes taking place in journalism at the beginning of the 21st century, most
of these changes occurred in the same period when the social media increased rapidly. Social media
networks are more and more used in traditional and online journalism both in creating news articles
and in the distribution of news. The purpose of this study that focuses on the use of social media
platforms as a news source in the daily routine of journalists is to analyze the use of social media in
Turkey as a source in online news websites. This study analyzes all the writings and articles that use
the social media platforms of Hurriyet, Sabah and Milliyet, which are three most widely-followed online
news websites in Turkey as a source, between July-December 2018, in a six month period. The
method of the study is content analysis. As a result of the study, it was revealed that mainstream
online news websites use social media as a source of news in the news flow. It was found out that the
source format is used in both routine news content and special news content.

Key Words: Internet Journalism, Social Media Journalism, Journalism and News Sources
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Orman ve Maadin ve Ziraat ve Baytar Mecmuasi’na Gore Osmanli
Ulkesindeki Madenler
Mines in The Ottoman Country According to “Forest and Mine and

Agriculture and Veterinary” Journal
Songiil KECECI KURT?

OZET

XIX. ylzyildan itibaren dnemli bir sektor haline gelen madencilik Osmanli Devleti'nin de itina gosterdigi
ekonomik faaliyetlerden biriydi. Yeni igletim ydntemleri ve yeni kanunlarla idare edilmeye baglanan
madenler ile ilgili olarak bu alanda c¢alisan kisilere bilgi vermek ve onlara madencilikle ilgili yenilikleri
anlatmak amaciyla dergiler yayimlanmaya baslandi. Bu galismada Orman ve Maadin ve Ziraat ve
Baytar Mecmuasr'nin 1911 yilinda yayimlanan cesitli sayilarinda yer alan madencilikle ilgili konular
arastinlmistir. Mecmua igerisinde madencilikle ilgili olarak; bu dénemde madenlerle ilgili yeni kanunlar,
Osmanl ulkesinde bulunan madenlerin cinsi, ¢ikarildigi yerler, imtiyaz sahipleri ile ruhsatname tarihleri
ve bazi madenlerin kullanim alanlariyla ilgili bilgiler verilmistir. incelenen dénemde Osmanli iilkesinde
bakir, demir, gimus, zimpara tasi, petrol, altin, kémur gibi 6nemli madenlerin ¢ikarildigi fakat bu
madenlerin bir gogunun isletme ruhsatinin gayrimaslimlere ait oldugu gorilmektedir.

Anahtar kelimeler: Osmanli, maden, mecmua

ABSTRACT

The mining industry, which became an important sector since the 19 th century, was one of the
economic activities of the Ottoman Empire. Journals have been published in order to inform people
working in this field about new mines and new laws. Mining related issues in various numbers
published in 1911 of the Forest and Mine and Agriculture and Veterinary Journal were investigated in
this study. There were a lot of information about new laws on mines, the genus of the mines in the
Ottoman country in this period, the places where they were extracted, the privileges of the owners and
the dates of the authorization and the areas of use of some mines in this journal. In the period which
was examined, various minerals have been removed in the Ottoman period such as copper, iron,
silver, emery stone, oil, gold, coal. But many of these mines have operating licenses belonging to
non-Muslims.

Key words: Ottoman, mine, journal
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Yakinsama Ve Capraz Medya Stratejisinin Medya Sektoriinde
Yansimalari
Reflections of Convergence And Cross-Media Strategies On Media

Sector
Nurhayat YOLOGLU?

OZET

1990l yillara kadar medya sektérinin en dnemli sorunlarinin basinda yer alan, yeni sunucularin
medya pazarina girigi gibi sorunlarin nedenlerinden biri olarak gosterilen teknik engeller, ginimuzde
tasiyici aglarin dijitallesmesi sayesinde ortadan kalkmaya baslamistir. Bu baglamda dijitallesme, ¢oklu
medya ortamlarinin gergeklestigi medya sektoriinde yasanilan biylk degisimlerin temel aktori olarak
degerlendirilebilir. Medya sektérinin yogun bir bicimde yararlandigi yakinsak teknoloji, kendi i¢inde
yakinsama ve gapraz medya gibi yeni kavramlarin ve bunlara bagh stratejilerin gelismesine katkida
bulunmustur. Bu c¢alismanin amaci Tark¢cemize “yakinsama” ve “gapraz medya” olarak gevrilen
“Convergence” ve Crossmedia” iletisim stratejisi kavramlarinin medya sektdrindeki yansimalarini
incelemektir. Calisma yontemi olarak nitel arastirma yontemi kullaniimis ve betimsel bir ¢alisma
yapiimistir. Calisma sonucunda ortaya ¢ikan bulgulara goére, etimolojik olarak birbirleriyle uyumiu
olmayan bu iki kavramin, uygulama alanlarinda bazi etiksel ve hukuksal yansimalari bulundugu, bu
cercevede lehte ve aleyhte bir takim gérisler oldugu saptanmistir. Ornegin, capraz medya
yakinsamasinin aleyhinde olan goruslerin temelinde; medyada ¢oklu editoryal yapinin, ¢ok sesliligin
kaybina neden olacagi diuslincesi yatmaktadir

Anahtar Kelimeler: Dijital Medya Ekonomisi, Yakinsama, Capraz Medya, iletisim Etigi

ABSTRACT
Technical barriers, which were shown as one of the most important problems of the media sector and
one of the reasons of the problems such as the new servers entering the media market until 1990’s
have started to disappear with the digitalization of the carrier networks. In this context, digitalization
can be considered as the main actor of the major changes experienced in the media sector in which
multimedia media is realized. Convergent technology, which is used by the media sector extensively
has contributed to the development of new concepts such as convergence and cross-media and
strategies related to them. The purpose of this study is to examine the reflections of Convergence and
Cross-media communication strategy concepts which were translated to Turkish as yakinsama and
capraz medya to media sector. Qualitative research method was used as study method and a
descriptive study was conducted. According to the findings of the study, it was determined that these
two concepts, which are not etymologically compatible with each other, have some ethical and legal

reflections in their fields of application and that there are some favorable and unfavorable opinions
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within this framework. For example, on the basis of the views opposing cross-media convergence; lies
the idea that multi-editorial structure in the media will cause loss of polyphony.

Key Words: Digital Media Economy, Convergence, Cross Media, Communication Ethics
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Ubeydulla Asadulla Hocayev ve Sada-i Turkistan Gazetesi

Uybedulla Asadulla Hocayev and Sada-i Turkistan Newspaper

Erhan GiRAY?
OZET

Turkistan’da basin hayati 1905 yilina kadar Carlik Rusya’nin baskici politikasi nedeniyle durma
noktasina gelmisti. 1905'te ise Carlik Rusya’nin herkes i¢in verdigi s6z, basin ve toplanti hirriyeti,
Tarkistan aydinlarini harekete gecirdi. Kisa zamanda pek ¢ok gazete ve dergi yayin hayatina basladi.
Bu sirada Rusya'nin Saratov sehrinde aldigi hukuk egitiminden sonra Taskent'e dénen Ubeydulla
Asadulla Hocayev (1882-1938), ceditcilere katilarak Sada-i Turkistan gazetesini gikarmaya basladi.
HocayeVv'in gazetenin sorumlusu ve bas muharriri olarak 1914 yili Nisan ayindan itibaren yayimladigi
Sada-i Turkistan gazetesi, bir yil ¢iktiktan sonra maddi yetersizlikten dolayi kapandi. Ceditgi bir yapida
olan Sada-i Tirkistan gazetesi, carlik rejimi altinda ezilen Ozbek halkini her agidan glclendirmek,
cagdas medeniyetler seviyesine ulastirmak ve bagimsizlik micadelesinde halki bilinglendirmeyi
amagclamistir.
Bu galismada Ubeydulla Asadulla Hocayev'in hayati ve gazetecilik faaliyetlerinden hareketle Sada-i
Turkistan gazetesinin yayin serlveni hakkinda bilgi verilecektir.

Anahtar Kelimeler: Ubeydulla Asadulla Hocayev, Tirkistan matbuati, Sada-i Tirkistan, ceditgilik

ABSTRACT

Until 1905, the press in Turkestan was at the brink of shutting down altogether because of the
oppressive policies of Tsarist Russia. In 1905, however, Tsarist Russia's promise of freedom of press
and assembly encouraged the intellectuals of Turkestan. Many newspapers and magazines had
started to be published in a short period of time. In the meantime, Uybedulla Asadulla Hocayev (b.
1882, d. 1938) returned to Tashkent after he finished his legal education in Saratov, Russia and
started publishing the Sada-i Turkistan newspaper after joining the jadidists. Sada-i Turkistan
newspaper, which started to be published in April 1914 and whose head and lead writer was Hocayev,
closed one year after its first issue due to financial difficulties. Sada-i Turkistan newspaper, which was
of a jadidist nature, aimed to strengthen the Uzbek people in all aspects, to help it reach the level of
contemporary civilization, and raise the awareness of the people about the struggle for independence.
In this study, the broadcast life of Sada-i Turkistan will be analyzed with respect to the life and
journalism activities of Ubeydulla Asadulla Hocayev.

Keywords: Ubeydulla Asadulla Hocayev, press in Turkestan, Sada-i Turkistan, jadidism

L Dr. Ogr. Uyesi Erhan GIRAY, Artvin Coruh Universitesi, Fen-Edebiyat Fakiiltesi, Tiirk Dili ve Edebiyati Bélimii, Cagdas Tiirk
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Tiirk is Hukukunda Gazeteci

Journalist in Turkish Labor Law

Arzu ARSLAN ERTURK!
OZET

Toplumda “kamuoyu olusturma” ve “kamuoyunu bilgilendirme” gibi iki énemli roli Ustlenen basin
calisanlari, gérev ve sorumluluklarini yerine getirirken tim baskilardan uzak olmalidir. Ginimuzde
basin kuruluslarinin gigli sermayeli blylk isletmeler haline déntsmesi, basin calisanlarinin is
iliskilerinde igverenlerine kargi da korunmasini gerekli kilmistir. Aslinda tiGmuyle bir kamu hizmeti
gOren gazetecilerin toplum tzerindeki etkisi de dusinuldigunde, onlarin diger iscilere gére daha ¢ok
ve Ozel olarak korunmasi yaptiklar isin geregidir. Basin 6zgurliginin gerceklesebilmesi igin
gazetecilerin mesleki ve sosyal haklari 6zel olarak glivence altina alinmali, gazeteciler bu meslegin
gereklerine 6zgii diizenlemelerle korunmalidir. iste bu amagla Tirk is Hukukunda gazetecinin igvereni
ile olan galisma iligkisinin kurulmasi, sona ermesi, karsilikli hak ve borglari, is Kanunundan ayri bir
sekilde 5953 sayili Basin is Kanunu ile diizenlenmistir. Bu calismamizda oncelikle Basin s
Kanununun kisiler agisindan uygulama alani ortaya konduktan sonra, bu Kanunun is Kanununa gére
Ozellik taglyan hukimleri ve Kanunda mevcut bogluklarin ne sekilde doldurulacagi inceleme konusu
yapilacaktir.

Anahtar Kelimeler: gazeteci, Basin is Kanunu, basin is sézlesmesi, basin ¢alisani,

ABSTRACT

The press workers who play important roles in society such as “creating public opinion” and “informing
the public”, should be away from all pressures while fulfilling their duties and responsibilities.
Nowadays, the transformation of the press organizations into large enterprises with strong capitals,
made it necessary for the press employees to be protected against their employers in their
employment relations. In fact, considering the impact of journalists on society while performing a public
service, they should have special and more protection than the other employees. In order to have
freedom of the press, the professional and social rights of journalists should be specially under
protection, and the journalists should be protected by the regulations that are specific to the
requirements of this profession. Therefore, the establishment and termination of the employment
contract between the journalists and their employees, and their rights & obligations against each other
are regulated by the Press Labor Law no. 5953 separate from the Turkish Law System. In this study,
the applications of the Press Labor Law for the people will be defined, the provisions of this Law
differing from the Labour Law, the existing gaps in the Law and how they can be compensated, will be
studied.

Keywords:Journalist, Press Labor Law, press employment contract, press employee
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Osmanli Dénemi Gazete-Roman iligkisi Uzerine Bir Arastirma
An Examination On The Relationship Between The Journal
And The Novel in Ottoman Era

Ferhat KORKMAZ?

OZET
Tarkiye'de gazetelerin tarihi slire¢ igerisinde sosyal, siyasal, ekonomik ve sanatsal pek c¢ok etkileri
olmustur. ik gazetecilik faaliyetleri, Tanzimat Fermanrnin ilanindan hemen énce baslamis ve gazete,
0 glnden bugine sistem ve toplumu 6nemli olglide degistirip donistirme glclni elinde
bulundurmustur. Tirk edebiyat tarihinde yer alan edebi sahadaki pek ¢cok énemli eser ve faaliyet dahi
gazeteci/aydin/sanatgilar tarafindan ortaya konulmustur. Siir, makale, dyki ve roman gibi pek ¢ok yeni
edebi tlr, basin aracihdiyla Turk edebiyatina dahil olmus ve okurla bulusmus; yeni edebiyat
anlayisinin yerlesmesi ve kdklesmesinde gazetelerin hayati bir rolii olagelmistir.
Tlark edebiyatinin ilk dénem telif ve ceviri romanlar gazetelerde tefrika edilmek suretiyle
yayimlanmistir. ilk ceviri roman olan Terciime-i Telemak, Mecmua-i Fiinin’da yayimlanmistir.
Semsettin Sami'nin 1872°de kaleme aldi§i Taaassuk-i1 Talat u Fitnat romani, Hadika gazetesinde
yayimlanmistir. Esrédr-1 Cindyat, Mai ve Siyah, Eylil gibi Turk romancihiginda c¢idir acan eserler,
gazetelerde tefrika edilmek suretiyle ilk defa okurla bulusmustur.
Calismamizda Osmanli dénemindeki gazeteler taranarak gazetecilikle ilgili olan romanlar incenmis;
Tark romaninin dogus surecinde basinin romana etkisi, gazete-roman ve romanci-gazeteci-iktidar
iliskisi Uzerine bir degerlendirme yapilmistir.

Anahtar Kelimeler: Osmanli Dénemi, Yeni Turk Edebiyati, Gazete, Roman,

ABSTRACT

Newspapers have had many social, political, economic and artistic effects. Journalistic activities in
Turkey started just before the proclamation of the Tanzimat Edict. The newspaper has changed and
transformed the system and society significantly since then. Even the activities in the literary field have
been put forward by the journalists / intellectuals / artists. Many new literary genres, such as poems,
articles, stories and novels, were introduced to readers through the press. Newspapers have played a
vital role in the establishment of the new literature.

First period copyright and translation novels of Turkish literature were published in the newspapers.
The first translation novel called Les Aventures de Télémaghue (Frangois Fénelon) was published by
newspaper called Mecmua-i Fiindn. The novel written by Semsettin Sami in 1872 which is called
Taassuk-1 Talat u Fitnat was published by the newspaper called Hadika. Breakthrough works in
Turkish novelism such as Esréar-1 Cindyéat, Mai ve Siyah and Eyliil were firstly met with the readers by

the newspapers.

! Dog. Dr. Batman Universitesi, Fen Edebiyat Fakiiltesi, Tiirk Dili ve Edebiyati Béliimii; korkmaz1871@gmail.com
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In our study, the novels reletad to newspaper and journalism in Ottoman era have been examined and
the impact of the press on the novel, the newspaper-novel and the novel-journalist-power relationship

were evaluated in the genesis of the Turkish novel.
Keywords: Ottoman Era, Modern Turkish Literature, Newspaper, Novel.
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Osmanli Donemi Basininda “Muhbir Gazetesi”

“Muhbir Newspaper” in The Ottoman Period Press
Hatice BASAR!

OzZET
19. ylzyil Turk Basin Tarihi’'nin muhalif yayinlarindan olan Muhbir Gazetesi dénemin yonetimi ve
gundemini elegtirel bir politika ile yayinlarina tagimigtir.
istanbul ve Londra’da yayinlanan gazetenin bagyazari Ali Suavi, istanbul yayininin ilk sayisinda sade
bir dil ile halki egitim, memleket meseleleri, dis haberler ve politikaya iliskin haber ve bilgi vererek
uyandirma amaci tasidigini kaleme almistir.
Muhalif yayin politikasi nedeniyle kapatilan Muhbir gazetesi Londra’da yayinlanmaya baslamig, Al
Suavi ilk sayisinda yayin amacinin, Sark ahalisinin egitim ve medeniyette ileri gitmesini saglayacak
yeni fikirleri serbestce yazmak, Avrupalilarin Sarklilar hakkindaki yanlis telakkilerini dizeltmek
oldugunu ifade etmistir.
Bu bildiride, muhalif tutumu ile Avrupa’da pek ¢ok gazetenin évgisini alarak makale konusu olan
Osmanlica yayinlanan Muhbir Gazetesi'nin 1., 2., 54. ve 55. sayilarinin TlUrkge gevirisine yer verilerek
dénemin gelismeleri, istanbul ve Londra’daki yayin sirecinin Tirk Basin tarihindeki énemi ve etkisi
degerlendirilecektir.

Anahtar Kelimeler: Muhbir, Osmanli Basini, Muhalif.

ABSTRACT
Muhbir Gazetesi which is one of the dissident publishings in the 19th century Turkish Press History;
brought up the management and actualities of the period in its publishings.
Ali Suavi, who was the editorial writer of the newspaper which was being published in Istanbul and
London, noted that he had the aim of warning the public about education, national issues, external
news, and politics via an unsophisticated language in the first issue of Istanbul edition.
Muhbir Gazetesi which was closed down because of the dissident publishing policies, started to be
published in London. In the first issue, Ali Suavi expressed that his publishing aim was to write the
ideas which would enable the Eastern people to get further in education and civilization, freely; and
correct the misunderstandings of European peoples’ misconceptions about Easterners.
In this paper, Turkish translations of 1st, 2nd, 54th and 55th issues of Muhbir Gazetesi which gained
the compliments of many European newspapers because of its dissident attitude and was published in
Ottoman Turkish will be given; the developments of the period, the importance and significance of
publishing processes in istanbul and London in the Turkish Press history will be evaluated.

Key Words: Muhbir, Ottoman Press, Dissident.
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Prusya-Fransa Savasi’nin (1870-1871) Osmanli Basinina
Yansimalari
Reflections of the Prussian-French War (1870-1871) on the Ottoman

Press"

Necati CAVDAR?

OZET

1870-1871 yillarinda, Avrupa siyasetinde kokli degisikliklere yol agan Prusya-Fransa Savasi Osmanli
kamuoyu tarafindan da yakindan takip edilmistir. O esnada istanbul’da yayinlanmakta olan Basiret,
Asir, Terakki gibi az sayidaki gazete bu savasi sayfalarina tasimistir. Ozellikle Basiret gazetesi
savasta, Prusya’yl destekleyen bir yayin gizgisi takip ederek bariz bir tarafgirlik sergilemistir.
Gazetenin bu tutumunda, yazarlar arasinda bulunup aslen Polonya (Leh) multecisi olan Konstanty
Borzecki ve Karol Karsky adli sahislarin roli oldugu anlasiimaktadir. Bazi gevreler tarafindan Basiret
gazetesi, yabanci bir devletten yardim goren ilk gazete, onun nésiri Ali Efendi ise ilk Germanofil olarak
gosterilmistir. Basiret gazetesinin bu yayin politikasini bir firsat olarak kullanan Almanya’nin, Il.
Abdiilhamid devrine uzanacak olan “Drang Nach Osten (Dogu'ya Yayilma)”’ siyasetinin psikolojik
zeminini saglamlastirma adina Osmanli kamuoyunda bir avantaj elde etmis oldugu distniimektedir.
Bildirimizde, yukarida adi gecen gazetelerde yer alan haber ve yorumlardan faydalanilarak Prusya-
Fransa Savasi’nin Osmanli basinina yansimalari ele alinacaktir.

Anahtar Kelimeler: Osmanl Devleti, Basin, Basiret gazetesi, Prusya-Fransa Savasi.

ABSTRACT

The Prussian-French War, in 1870-1871, which led to radical changes in European politics was closely
followed by the Ottoman public. In the meantime, a few newspapers, such as Basiret, Asir, Terakki,
published in Istanbul, carried this war to their pages. In this war, the Basiret newspaper followed a
broadcast line that supported Prussia and exhibited an obvious partiality. In this attitude of the
newspaper, the writers Konstanty Borzecki and Karol Karsky, who were originally Polish, had a role.
Basiret newspaper by some historians, the first newspaper to receive help from a foreign state, his
owner Ali Efendi is considered to be the first Germanofil. It is thought that Germany took advantage of
Basiret newspaper’s policy and obtained an advantage in terms of securing a psychological basis for
its Drang nach Osten (Drive to the East) policy that was to continue until the Abdilhamid Il era. In this
article, the reflections of the Prussian-French War on the Ottoman public will be determined by using
the news and commentaries in the newspaper Basiret.

Key Words: Ottoman Empire, Press, Basiret newspaper, Prussian-French War.
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Kamu Yénetiminde Etik-Medya iligkisi: Kamu Gérevlileri Etik Kurulu
Faaliyet ve Kararlarinin Basina Yansimalari
The Relationship of Ethics in Public Adiministration and Media: Ethics
in PublReflection of Activities and Decisions of the Council of Ethics

for Public Service to Press

Hatice KOC!
OzZET

Kamu yénetiminde etik, kamu gliclinin ortaya ¢iktigi zamanlardan beri farkli formlarda yénetimin ana
belirleyicilerindendir ve faziletli bir toplumsal yasamin ve devlet-toplum iligkisinin mesuiyet zemininde
yurdmesinin dnkosuludur. Kamusal hizmeti, etik degerler Gzerine kurulu olmadigi takdirde yolsuzluk,
yozlasma, devlete guvensizlik gibi sorunlar kroniklesme riskiyle kargi karsiya kalir. Kamu ydnetiminde
etik, kamu ydnetiminden istenen iyi nitelikteki ilkelerin belilenmesini ve bu ilkelerin kamu gdérevlilerince
benimsenmesini icermekte ve bunun igin bazi ara¢ ve mekanizmalari gerekli kilmaktadir. Tesis edilen
arag¢ ve mekanizmalar ile kamu yonetimde etik digi davranislar elimine edilecek ve ahlak felsefesi kamu
yoénetimine hakim kilinacaktir. Tlrkiye’de kamu yodnetiminde etik, 2004 yilinda Kamu Goérevlileri Etik
Kurulu'nun kurulmasi ile kurumsallagmistir. Kurulusundan buglne, yaptigi, arastirmalar yayinladigi
raporlar aldigi1 baglayici kararlar ile Turk kamu yonetimine seffaflasma ve hesapverebilirligin saglanmasi,
yolsuzluk ve yozlasmanin éniine gegilmesine katkida bulunmaya calismaktadir. Bu c¢alismada, 2018
yilinda basinda gikan Kamu Gorevlileri Etik Kurulu haberlerinden yola ¢ikilarak kurumun faaliyetleri ve
kararlarinin etkinligi analiz edilecektir.

Anahtar Kelimeler: Kamu Yénetiminde Etik, Kamu Gorevlileri Etik Kurulu, Etkinlik ve Yonetisim

ABSTRACT
Ethics in public administration is one of the main determinants of management in different forms since the
emergence of public power and it is also the precondition for a virtuous social life and state-society
relationship to run on the basis of legitimacy. If the public service is not based on ethical values, problems
such as corruption and distrust of the state are at risk of becoming chronic. Ethics in public administration
involves the determination of good quality principles from public administration and the adoption of these
principles by public officials and requires some tools and mechanisms. Non-ethical behaviors in public
administration will be eliminated with the means and mechanisms established, and moral philosophy will
be dominated by public administration. Public administration ethics in Turkey, in 2004, Council of Ethics

for Public Service has been institutionalized through the establishment of. Since its establishment, it has

1 Dr. Atatlirk Kultar, Dil veTarih Yiiksek Kurumu, haticemineozkan@gmail.com
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been trying to contribute to the prevention of corruption, providing transparency and accountability to the
Turkish public administration with its decisions, reports and publications. In this paper, the effectiveness
of the activities and decisions of the Council of Ethics for Public Service will be analysed based on the
news of the institution published in the press in 2018.

Keywords: Ethics in public administration, Council of Ethics for Public Service, Efficiency and
Governance
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Tiirkiye’de ilk Gazetecilik Egitimlerinin Baglamasi ve Geligimi:
Marmara Universitesi Basin Yayin Yiiksek Okulu Uzerine Bir
inceleme
Beginning and Development of The First Journalism Education in
Turkey:

A Study on Marmara University Press Release High School

Hakan GULCAY*

OZET

Tarkiye’de gazetecilik egitimi, gunimuze kadar cesitli asamalardan gecerek bilimsel bir yapi
kazanmistir. Gazetecilik egitimi Basin Yayin Yiiksek Okullarindan iletisim Fakiiltelerine kadar birgok
arastirmayi ele alinmigtir. Her yil Anadolu'nun farkli bolgelerinde agilan fakilteler ile gazetecilik
boliminde okuyan Ogrenci sayisi ginden gine artmaktadir. Bu faklltelerin temeli Marmara
Universitesi Basin Yayin Yiksek Okulu'na dayanmaktadir. Her agilan yeni fakilte, Marmara
Universitesi'nin baslattigi bu siirece bir katki saglayarak bélimiin profesyonel bir yapi kazanmasini
saglamistir. Bununla birlikte Marmara Universitesi Basin Yayin Yiiksek Okulu'nun kurulusu bir
baslangici temsil etmekte ve Tirkiye'de gazetecilik egitiminin yapi taslarini olusturmaktadir.
Arastirmamiz Marmara Universitesi Basin Yayin Yiksek Okulu'nun 1940’li yillarda kurulus sirecini,
ders igeriklerini ve akademisyenlerini arsiv belgelerine dayanarak irdelemektedir. Ayrica veri saglama
aracl olarak literatlr taramasi ve dokliman analizi yontemleri kullanilacak ve elde edilen veriler
Uzerinden Turkiye’'deki ilk gazetecilik egitimleri degerlendirilerek sonuglandirilacaktir.

Anahtar Kelimeler: Marmara Universitesi Basin Yayin Yiksek Okulu, Tirkiye'deki Gazetecilik

Egitimi, Tlrkiye'de Gazetecilik Egitiminin Baslangi¢ Siireci, iletisim Fakdlteleri.

ABSTRACT
Journalism education in Turkey revealed a scientific structure through various stages until today.
Journalism education is discussed many researches from Press Release High Schools to
Communication Faculties. The number of students studying in the faculties and journalism
departments in different regions of Anatolia increases day by day. The basis of these faculties is
based on Marmara University Press Release High Schools. The new faculty, contributed to the
process initiated by Marmara University and provided the department to gain a professional structure.
However, Marmara University Graduate School of Journalism of the organization are the building
blocks of journalism education in Turkey and represents a start. Our research examines the
foundation process, course contents and academicians of Marmara University Press Release High

Schools in 1940s on the basis of archival documents. Also be used literature and document analysis

1 MSc, Usak Universitesi, Sosyal Bilimler Enstitiisii, iletisim Bilimleri Anabilim Dali, hakangulcay@gmail.com.
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methods as a means of providing data and on data obtained will be evaluated and concluded the first
journalism training in Turkey.
Keywords: Marmara University Press Release High School, Journalism Education in Turkey, Starting

The Process of Journalism Education in Turkey, Faculty of Communication.
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Turk Dunyasi Basininda Dil, Alfabe Ve Haber Ortakligina Dair
Eksikliklerin Tespiti ve Géziim Onerileri
Determination and Solution Proposals Of Deficiencies About
Language, Alphabet, and News Partnership in The Turkish World

Press
Yasin SERIFOGLU?*

OzZET
Gaspiral ismail Bey'in énderliginde “Dilde, fikirde, iste birlik” disiincesiyle 1883 yilinda Kirim’da
cikartilan Terciman gazetesi (tam adi: Terciman-1 Ahval-i Zaman), farkli cografyalarda birbirlerine
yakin/uzak yasayan ayni milletin mensubu akraba topluluklar arasinda basinla minasebetli ilk ciddi ve
etkili calisma olarak nitelendirilebilir. O tarihten bu yana devlet, vakif veya 6zel minasebetlerle teorik
olarak saglam bir zemin olusturulmaya galisilan Tirk Diinyasi kavrami etrafinda gelisen birliktelik fikri,
son zamanlarda her bir Tirk toplulugunu yakindan ve derinden etkileyecek uygulamalari hayata
gecirmeye baslamistir. Farkh cografyalarda yasayan milyonlarca kisinin glnimizin teknolojik
imkanlarinin yardimiyla birbirlerinden haberdar olmasini saglayacak en etkili yol siphesiz basin- yayin
faaliyetleridir. TUrkiye ile 6zellikle bagimsizligini kazanmis diger Turk devletleri arasindaki ekonomik,
siyasi, askeri, kultirel ve diger alanlardaki minasebetlerin ne denli ivme kazandigini toplumun
geneline duyurma ve bu yolla her alanda ortak paydalara sahip bir Tlrk Dlnyasi inga etme fikrine olan
inanci pekistirmek adina basin-yayin faaliyetleri en etkili arag olarak dikkat gekmektedir. Bu galismada,
Tark Dinyasrni olusturan topluluklarda birbiriyle iligkili/iligkisiz yuritilen basin faaliyetlerindeki
eksikliklere dikkat cekilmeye calisilacak ve bu eksikliklerin giderilmesi ile iligkili ©nerilerde
bulunulacaktir.
Anahtar Sozciikler: Turk Dinyasi, Basin, Turk Dili, Alfabe.

ABSTRACT
The newspaper "Terciman" (full name: Terciman-1 Ahval-i Zaman), which was published in Crimea in
1883 under the leadership of Gaspirali ismail Bey, can be described as the first serious and effective
study related to the press among the related communities which are the member of the same people
living near and far in different geographies. Since then, the idea of unity, which has been developing
around the concept of the Turkic World, which has been tried to form theoretically a solid ground with
state, foundation or special relations, has started to implement the practices that will affect each
Turkish community closely and deeply. The most effective way to ensure that millions of people living

in different geographies is aware of each other with the help of today's technological facilities is

t Dr. Ogr. Uyesi, Kastamonu Universitesi Fen-Edebiyat Fak. Tirk Dili ve Edebiyati Boélimi Ogretim Uyesi.
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undoubtedly the press-publishing activities. How the relationships in political, military, cultural and
other fields among other Turkish states have gained economic independence especially with Turkey
gained momentum to announce the whole society and in this way, press-publication activities are the
most effective tool in order to reinforce the belief in the idea of building a Turkic World with common
denominators in all areas. In this study, it will be tried to draw attention to the deficiencies in press
activities which are not related/ unrelated to each other in the societies that make up the Turkish World
and suggestion will be given about the elimination of these deficiencies.

Key Words: Turkish World, Press, Turkish Language, Alphabet.
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Il. Mesrutiyet Basin Hayatinda "Hikmet" Gazetesi ve Tiirk Duinyasi
"Hikmet" Newspaper at Il. The Constitutionalism Press Life and

Turkish World
Mehmet Fatih ASLAN?

OZET

II. Mesrutiyet Dénemi Osmanli basin hayatinin en yogun oldugu dénemdir. Bu dénem Osmanlicilik,
islamcilik ve Tirkgllik akimlarinin tartigildiyi dénemdir. Literatirde pek fazla yer edinmese de
Tarklige dair tarifler ve tespitlerde bulunan Sehbenderzade Filibeli Ahmet Hilmi dénemin basin
hayatinin da énemli bir figruddr. Cikardigi Hikmet gazetesinin her sayisinda Turk didnyasina dair
yazilar yazmistir. Ayrica gazetesinde Turklik dislncesini isleyen dénemin 6nemli isimleri Ahmet
Agayef (Agaoglu), Karabek Karabekof ve Halim Sabit Sibay gibi isimler de yazilar yazmislardir.
Kinm’dan, Rusya'dan, Orta Asya’dan gelen kimselerin kendisinde misafir oldugunu ve Turk
bolgelerinden gesitli hediyeler getirdigini hatiratlardan 6greniyoruz. Hikmet gazetesi o dénemde 3
binden fazla abonesi olan ve Turk diinyasina hitap eden bir gazetedir. Calismamiz Turkgulligun bir
ideoloji olarak doddugu yillarda, "Hikmet" gazetesinin Turk diinyasina hitap ettigi yazilarini incelemeyi
ve islevini agiklamayl amaglar.

Anahtar Sozciikler: Hikmet gazetesi, Il. Mesrutiyet, Basin, Turk Dinyasi

ABSTRACT

Il. The Constitutional Monarchy Period is the most intense period of Ottoman press life. This period is
the period when Ottomanism, Islamism and Turkism movements are discussed. Sehbenderzade
Filibeli Ahmet Hilmi is an important figure in the press life of the period. He has written for the Turkish
world in every issue of his newspaper Hikmet. In addition, the names of the period of the period of
Turkishness of the important names in the newspaper Ahmet Agayef (Agaoglu), Karabek Karabekof,
and also wrote articles such as Halim Sabit Sibay. We learn from the memories that people coming
from Crimea, Russia and Central Asia were guests in Turkey and brought gifts from Turkish regions.
The newspaper Hikmet is a newspaper with more than 3,000 subscribers and appealing to the Turkish
world. Our study aims to examine the writings of "Hikmet" newspaper addressed to the Turkish world
and explain its function in the years when Turkism was born as an ideology.

Key words: Hikmet Newspaper, Il. Constitutionalism, Press, Turkish World
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Osmanli Modernlegsmesi’nde Basinin Rolu ve Sinasi’nin
Kamuoyu Olusturma Cabasi
The Role of the Press in the Ottoman Modernization and the

Sinasi's Efforts to Create Public Opinion

Mehmet Fatih ASLAN?
OZET

Bati karsisinda alinan surekli askeri yenilgiler sonrasi askeri ve teknik meselelerdeki yenilenme gayreti
Tanzimat Fermani ile birlikte yerini toptanci bir modernlesmeye birakir. Osmanli Modernlesmesi diye
kavramsallastirdigimiz bu sliregte Bati'dan gelen fikir akimlari, bilgi anlayisini ve bilginin tasiyici sinifi
olan zimreyi de degisime zorladi. Klasik alimler yerini tedricen ideolog ve ediblere birakirken ézellikle
Sinasi ile birlikte gazetecilik faaliyetleri de Osmanli’da tezahir etmeye baslamistir. Sinasi ¢ikardigi
Tasvir-i Efkar gazetesi ile Batili bilgi ve fikirlerin Osmanlrda taninmasina ve yayginlagsmasina énculik
eder ve bdylece Osmanlrdaki ilk kamuoyunun olusmasi yolunda ilk adimlari atar. Bu galismada
Osmanli modernlesmesi baglaminda ilk kamuoyu olusturma cabalari Sinasi merkeze alinarak
incelenecektir. Bu siirecin kitle iletisim araci olan basinin roli agiklanmaya galigilacaktir.

Anahtar sozciikler: Osmanli modernlesmesi, Basin, Kamuoyu, Sinasi

ABSTRACT

After continuous military defeats against the West, the effort to regenerate military and technical
issues, together with the Tanzimat Fermani, leaves its place to a wholesale modernization. In this
process, which we conceptualized as Ottoman Modernization, the idea movements coming from the
West forced the understanding of knowledge and the group which is the carrier class of knowledge to
change. While the classical scholars gradually replaced them with ideologues and edibles, journalism
activities, especially with Sinasi, began to manifest in the Ottoman Empire. With the Tasvir-i Efkar
newspaper he published, Sinasi leads the way in the recognition and spread of Western knowledge
and ideas in the Ottoman Empire and thus takes the first steps towards the formation of the first public
opinion in the Ottoman Empire. In this study, the first public opinion efforts in the context of Ottoman
modernization will be examined and taken into consideration. The role of the media as a means of
mass communication of this process will be explained.

Key words: Ottoman modernization, Press, Public opinion, Sinasi
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Medyada Alternatif Etik Arayisi Bir Alternatif Olabilir mi?

May The Alternative Seeking in The Media Be An Alternative?

Emre DASAR?
Emin AKIN?

OZET

Medyanin kitleleri hedef alan dodasi ve kamuoyu olusturma gucu, ilk gazetelerin yayimlandigi tarihten
itibaren gl¢ odaklarinin da ilgisini ¢ekmistir. Kitleleri kendi ¢ikarlari dogrultusunda maniplle etme
amacini tasiyan siyasi, kultirel, ekonomik ve askeri seckinlerin medya Uzerinde tahakkim kurma
yénundeki gugli istedi, medyanin olaylara bakarken duracadi yer Uzerinde de bazi sorunsallar
yaratmistir. Iste bu sorunsallar arasinda en onemli konumlardan birini de etik mevzusu
olusturmaktadir. Liberal ve elestirel yaklasimlarin medyayi ele alig bigimlerinin etik konusunda aldigi
s6z, bugin geldigimiz noktada medya etigi Uzerinde vyiriyen tartismalara belirgin bir netlik
kazandiramamaktadir. Medya ve etik ikilisinin, gelisen kitle iletisim teknolojileri ve ¢esitlenen iletisim
kanallari baglaminda daha pek c¢ok tartismayi disindirecek olmasi bir yana, ana akim medya
kanallari ve geleneksel iletisim araclari katinda da etik tartismalari devam edecektir. Bu calismada
liberal ve elestirel anlayisin medyaya yaklasiminda gergevelenen etik kodlarin disinda alternatif bir etik
davranisin nasil olusturulabilece@i lGzerinde durulacak ve bu etik anlayisi gazeteciler icin alternatif
olarak sunulacaktir.

Anahtar Kelimeler: Medya, Etik, Alternatif Etik

ABSTRACT
The nature of the media targeting the masses and the power of public opinion have attracted the
attention of power centers since the publication of the first newspapers. The strong desire of the
political, cultural, economic and military elites to dominate the media with the aim of manipulating the
masses in their own interests has created some problems on the place where the media will stand
while looking at events. One of the most important positions among these problems is the ethical
issue. The promise of the ethical and critical approaches to media coverage on ethics does not give
clear clarity to the discussions on media ethics at the point we have reached today. Aside from the fact
that the media and ethics duo will be much more controversial in the context of developing mass
communication technologies and diversified communication channels, ethical debates will continue in
the mainstream media channels and traditional communication tools. In this study, we will focus on
how to create an alternative ethical behavior in addition to the ethical codes that are framed in the
approach of liberal and critical understanding to the media.
Key Words: Media, Ethic, Alternative Ethics
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Yeni Medyanin Ozgiirliik Paradoksu

Freedom Pradox of New Media

E. Hilal KORUCU?
OzZET

Ozglrlik, gegmisi dislince tarihinin baslangicina kadar uzanan bir kavram. Antik Yunan'da sosyal
siniflar ayrimi 6zglrligin sininini gizerken, Ortagag Avrupa’sinda kilise olmustur sinir koyucu.
Aydinlanma déneminden Sanayi Devrimi'ne uzanan sirecte de diinyayi etkisi altina alan liberal
politikalar ile Gnem kazanan bireysellik, 6zglrlidu insanlik tarihinin en genis sinirlarina tasimistir. Bu
anlayigla girilen dijital cagda 6zgurlik, Marshall Mcluhann’in “global kdy“ tanimlamasina paralel bir
medya ortami yaratti. Baslangicta birey bu ortamda her istedigini yapabildigini ya da her yaptigini 6z
iradesiyle yaptigini digundi. Fakat yeni medya araglarinin Kigisel 6zgurlUklerin ¢atistigr bir alan
yaratmasi, medyanin Urettigi mesajlardaki kodlarin zihinsel surecleri yonlendirdigine dair géruglerin
ortaya ¢gikmasi, yeni medya araclarinin 6zel yasamin her alanina girmek suretiyle insani bagiml hale
getiren yeni medyanin 6zgurligi paradoksal bir yapiya birtindi. Bilgiye erisim, kiltirel etkilesim,
kiiresel enformasyon, mekandan bagimsiz iletisim bir 6zgurlik ortami yaratmakla birlikte; bilginin
dogrulugundaki belirsizlik, kiltlrel ve sanatsal emek sémurusu, bireyin kendiyle kalabilme olanaginin
kisithhdi baska bir agidan 6zglrligu kisitlayan etkenler olarak ortaya ¢ikmaktadir.

Anahtar Kelimeler: Yeni medya, 6zgurlik, paradoks

ABSTRACT

Freedom is a concept that dates back to the beginning of the history of thought. The distinction of
social classes in ancient Greece, while drawing the border of freedom, has been a church in medieval
Europe. With the liberal policies that brought the world under the influence of the Enlightenment period
to the Industrial Revolution, the individuality, which gained importance, moved freedom to the widest
limits of human history. In this digital age, freedom created a media environment parallel to Marshall
Mcluhann's definition of a ’global village . In the beginning, the individual thought that he could do
whatever he wanted in this environment or did everything he did by his will. But the emergence of new
media tools that create a space where personal freedoms clash, the codes in the messages produced
by the media lead mental processes, the freedom of the new media which makes people dependent
on every aspect of private life by entering new media tools into a paradoxical structure. Access to
information, cultural interaction, global information and space-independent communication create an
atmosphere of freedom; the uncertainty in the accuracy of knowledge, the exploitation of cultural and
artistic labor, and the limitation of the possibility of self-survival emerge as factors restricting freedom
from another aspect.

Key words: New media, freedom, paradox
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Yeni Toplumsal Hareketlerde Yeni Medya Etkisi:
Kuzey Ormanlari Savunmasi Ornegi
The Impact of New Media in New Social Movements: The Case of

Northern Forests Defense

Oya Hacer ADIGUZEL!
OZET
Yeni toplumsal hareket (YTH) kavrami, 1960’larin sonlarindan itibaren igerik ve bigim degistirmeye
baslayan, sinif temelli olmaktan ¢ikarak, her siniftan bireyin katihm saglayabildigi insan haklari, gcevre,
baris, toplumsal cinsiyet gibi sorun alanlarina odaklanan toplumsal hareketleri anlatmak Uzere
kullanilmaya baslayan bir kavramdir. Genel olarak medya her zaman, genis kitlelere ulagmasi
yaninda, niteliksel olarak da toplumsal hareketleri etkileyen, ideoloji Greten énemli bir gli¢ olmustur.
Slphesiz yeni iletisim teknolojileri de YTH derinden etkilemistir. Yeni medyanin hayatimiza girmesiyle
yayginlagsan sosyal medya kullanimi yeni bir kamusal alan bi¢imi ortaya c¢ikarmig, YTH’nin etkinligini
artirmig, savunuculuk yapma pratiklerini etkilemis, protesto ve hak arama amagcl mesajlarin daha hizli,
kolay ve ekonomik bi¢cimde yayginlastiriimasini saglamistir. Bu galismada yeni toplumsal hareketlerin
yeni medyaya tasinma bicimi ve etkileri ele alinmistir. Calismada nitel arastirma gelenegi icerisinde
yer alan dokiman incelemesi yontemi kullaniimistir.
Anahtar Kelimeler: Yeni Toplumsal Hareketler, Yeni Medya, Sosyal Medya, Yeni Kamusal Alan,
Kuzey Ormanlari Savunmasi (KOS)
ABSTRACT

The concept of New Social Movements (NSMs) is a concept that has been used for referring to social
movements that have started to change in form and content since the late 1960s. Being no longer
class-based, NSMs, focusing on problem areas such as human rights, environment, peace and social
gender, are open to participation of individuals from every social class. In general, media has always
been an important force which, in addition to reaching to large masses, also qualitatively affects social
movements and produces ideology. Without a doubt, new communication technologies have also
deeply affected NSMs. Becoming widespread with the introduction of new media into our lives, use of
social media has created a new form of public space, has increased the effectiveness of NSMs, has
influenced advocacy practices and has facilitated popularization of messages of protest and rights
claiming in a faster, easier and more economical manner. In this study, the form and the effects of
emergence of NSMs in new media will be discussed within the context of Northern Forests Defense
(KOS). In the study, through employing the method of document review, which is within the qualitative
research tradition, KOS’s websites, social media profiles and posts from its social media accounts will
be analyzed.
Keywords: New Social Movements, New Media, Social Media, New Public Space, Northern Forests
Defense (KOS)
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Tiirk Yerel Basininda Reklamlarin Genel Gériiniimii: istanbul ve
Ankara Ornegi
Overview of Advertisements in Turkish Local Press: Example of

Istanbul and Ankara

Emre S. ASLAN !

Mustafa Cankut KURT 2
OZET

Calismada ulkemiz yerel basini kapsaminda yayimlanan reklamlarin nitelidi incelenecektir. Bu niteligin
belirlenebilmesi amaciyla bir haftalik siire¢ boyunca istanbul ve Ankara illerinde basilan gazetelerdeki
reklamlar; konulari, sayilari, tirleri, temalari ve bulunduklar sayfalara goére siniflandirilacaktir.
Yapilacak siniflandirmanin  ardindan elde edilen veriler karsilastirilarak yerel basinimizdaki
reklamlarin genel bir gérindmu ¢ikarilacaktir. Bu genel gérinum; reklam faaliyetlerine yerel basinin
yonelimini, yerel basinimizda ne tir temalarda reklam ilanlarinin verildigine ve yerel basinimizda
reklamlarin nicel veriler —reklam sayilari ve bulunduklari sayfalar- agisindan ne dizeyde énem arz
ettigine yénelik analizlerin gergeklestiriimesini saglayacaktir.

Anahtar Kelimeler: Yerel Basin, Reklam, Gazeteler,

ABSTRACT
In this study, the quality of advertisements in the Turkish local press will be examined. In order to
determine this quality, advertisements in the newspapers of Istanbul and Ankara will be classified
according to their topics, numbers, types, themes, and pages for a week-period. After the
classification, the data will be compared to each other and an overview of the advertisements in
Turkish local media will be presented. This overview will give; the orientation of advertising activities in
local media, themes advertised and importance -in terms of quantitative data- of the advertisements

Keywords: Local Press, Advertisement, Newspapers
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Markalar Reklam ile Guindem Belirler mi? : Akilda Kalan Reklamlar
Uzerine Bir Arastirma
Do The Brands Identfy The Agenda with Advertising? A Research

on Advertising which Stick in the Mind

Emre S. ASLAN?
Mezra DEGER?
Sakire OZKAN?

Nihal OZKAN*
OzZET

Pazarlama, rekabet ve iletisim alaninin ilerlemesi ve bu denli gelismesi markalar agisindan avantajli
oldugu kadar dezavantajli bir durum haline gelmistir. Bircok marka karsilastiklari dezavantajli durumu
avantaja gevirerek iginde bulunduklar girdaptan g¢ikmayi hedeflemektedir. Pazarlama ve iletisim
alanlarinin gelismesi, rekabetgci bir ortam yaratmis ve markalarin bu rekabet¢i ortam igerisinde yodun
bir caba gdstermesini zorunlu kilmistir. Girilen rekabet ortamlarindan markalarin saglikh bir sekilde
cikabilmeleri markalarin yaptiklari reklamlariyla mimkinddr. Bu yogun rekabet ortami markalarin
reklamlarina verdigi 6nemi daha ¢ok arttirmalarina sebep olmustur. Markalarin reklamlarina verdikleri
onem arttikga reklamlarin glindemde kalma ve giindem yaratma olasiliklari da bir o kadar artmaktadir.
Yapilan bu calismada markalarin reklamlarinin giindem belirleyip belirlemedikleri anket teknigi
kullanilarak arastirilmis ve galismanin sonug ve éneriler kisminda belirtilmigtir.

Anahtar kelimler: marka, reklam, giindem, gindem belirleme

ABSTRACT

The progress and development of marketing, communication and competition fields has become
disadvantaged as advantaged in terms of brands. Many brands aim to get out of their troubles by
turning their disadvantage situation into an advantage. The improvment of marketing and
communication fields has created a competitive environment and forced brands to work hard in this
environment. The success of brands in this competitive environment depends on the advertisement
that they make. This intense competitive environment has led to a greater increase in the importance
of brand’s advertising. As the value of advertisements given by brands increases the possibility of ads
staying and creating an agenda is also increasing. In this study the questionerre technique has been
used to determine whether brands' ads set an agenda or not has been indicated in the results and
suggestions section of the study.

Key words: Brand, advertisement, agenda, set the agenda
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Sosyal Medyanin Pazarlama Surecindeki Rolu
ve Tuketici Davraniglarina Etkisi
The Relief of The Social Media in The Marketing Process

And the Effect of Consumer Behaviors

Seren SAHIN?
OzZET

Gindmuizde iletisim teknolojileri hizla gelismektedir. Bu gelisme Kisilerin internet ve Web araglarini
daha fazla kullanmasina yol agmaktadir. Sosyal medya araglarini kullanim orani giin gegtikge kisilerin
daha cok ilgi alanina girmektedir ve kullanici sayilarinda blyuk bir artis géziikmektedir. Sosyal medya;
kullanicilarin  kendilerini ifade ettikleri ve diger kullanicilar ile baglantida kaldigi yeni bir sanal
medyadir. Sosyal medya pazarlamasi ise; bu yeni medyada tiketicinin interaktif katilimina dayali olan
yeni bir pazarlama anlayisidir. Sosyal medya araglarinda bulunan igerikler tiiketici davranisini ve
sosyal medya pazarlamasini sekillendirmektedir. Tuketiciler sosyal medyadaki kullanici veya firma
tarafindan olusturulmus igeriklerden satin alma noktasinda etkilenmektedirler. Bodylece, sosyal
medyada bir Griin/hizmetin ne kadar ve nasil konusuldugu isletmeler igin 6nemli hale gelmektedir. Bu
noktada sosyal medyanin tliketici davraniglarina etkisini incelemek dnemlidir.
Bu calisma 3 bélimden olusmaktadir. ik bélimde sosyal medya kavrami, sosyal medya imkan ve
Ozellikleri, sosyal medyanin geleneksel medyadan farklari ele alinmistir. Calismanin ikinci bélimunde
pazarlama iletisimi kavrami, sosyal medya pazarlamasi, sosyal medya tutundurma faaliyetleri ele
alinmaktadir. Uglincii bélimde ise tiiketici ve tiiketici davraniglari kavrami, tiiketicilerin sosyal medya
algisi ve tuketici davraniglarini etkileyen faktorler ele alinmistir.
Anahtar Kelimeler: Sosyal Medya, Sosyal Medya Pazarlama, Tiiketici Davranislari

ABSTRACT
Today, communication technologies are developing. It causes Internet connection and Web agents to
use more. The rate of use of social media tools is increasing day by day, and the number of users is
more interested and there is a large increase in the number of users. Social media; is a new virtual
media. Social media marketing; this is a new marketing approach that is able to interact with the new
media. The content contained in social media tools is governed by its behavior and is shaped in the
social media market. Influences on the point of purchase from the content created by the user or
company on the social media. So, we talk about how much and how to talk about a product/ service on
social media. To examine this thing according to the direction of social media.
This study takes 3 chapters. Primitive social media, social media opportunities and features, social
media, different media discussed the differences. In the second part of the study, marketing target,
social media marketing, social media promotion are discussed. The third chapter covers and
discusses the behaviors of the social media perception and orientation of the content.

Keywords: Social Media, Social Media Marketing, Consumer Behavior
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Duygusal Satig Vaadi (Esp):
Duygu Gekiciliginin Marka itibarina Etkisi
Emotional Selling Value (Esp):The Emotional Dragon Effects on The

Brand’s Reputition
Emre S. ASLAN?
Nihal OZKAN 2
Sakire OZKAN3

Mezra DEGER*
OZET

Markalar arasindaki rekabetin artmasi sonucunda markalarla ilgili farkindalik olusturabilmek ve
tlketicinin zihninde yer edinebilmek igin markalar, farkh reklam gekiciliklerini kullanmaktadirlar. Bu
reklam cekiciliklerinden biri de duygusal reklam g¢ekiciligidir. Reklamlarda duygusal cekicilikler
kullanilarak tuketicilerin duygu dinyalarina etki edip onlarda istenilen yonde davranis degisikligi
yaratmak istenilmektedir. Ayrica marka ile tiiketici arasinda duygusal bir bag olusturup marka sadakati
yaratmaya calisiimaktadir. Tuketici ile olugturulan bu duygusal bagin marka itibarini da etkileyerek
yukseltmek markalarin amaglari arasindadir. Ayrica pazarda yer edinebilmek ve kar seviyesini
yukseltmek isteyen markalarin ¢okga kullandidi duygusal cekicilikli reklamlar ile tiketicinin duygu
dinyasindaki his ve arzularina hitap ederek onlari harekete gecirebilecek duygusal igerikli reklam
stratejisini kullanmaktadirlar. Bu ¢alismanin amaci reklamlarda kullanilan duygusal satis vaadi(esp) ile
duygusal reklam cgekiciliginin marka itibar1 Gzerindeki etkisini 6lgmektir. Bu amag¢ dogrultusunda anket
uygulamasi teknigi ile veri elde edilip faktor analizi ydntemi uygulanmistir.

Anahtar kelimeler : marka, itibar, cekicilik, duygu

ABSTRACT
Brands use different advertising appeal to be able to raise brand awareness and increase consumer
awareness as a result of increased competition between brands. One of these ad attractiveness is the
attraction of emotional advertising. In advertisements, emotional appeal is used to influence
consumers' feelings and create desired behavioral change on their behalf. It is also trying to create
brand loyalty by creating an emotional connection between the brand and the consumer. It is among
the aims of the brands to raise this emotional bond with the consumer by influencing the brand
reputation. They also use emotional appealing advertisements, which are often used by brands that
want to place in the market and raise profits, and emotional advertising strategies that can appeal to
consumers' feelings and desires in their emotional world. The purpose of this study is to measure the

emotional sales value (esp) used in advertising and the impact of emotional advertising attractiveness
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on brand reputation. For this purpose, data were obtained by questionnaire application technique and

factor analysis method was applied.

Keywords: brand, reputation, attractiveness, emotion
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Sinema ve Toplumlararasi Diyalog: Turk Diinyasi Belgesel Film
Festivali
The Movie and dialog of the inter-communal: the Turkish World
Documentary Film Festival

Memduh YAGMUR?

OZET
Adriyatikten Cin Seddine kadar ¢ok farkh cografyalarda, binlerce yildir yasaya Turk Milleti, 6zellikle
1917 Rus Bolsevik Devriminden sonra benliginden uzaklastiriimis, ayr millet olduklari propagandalari
ile farklilastiriimis, hatta birbirine diisman dahi edilmistir. 1990’1 yillarda bagimsizliklarini ilan eden
Tuark Devletleri ve 6zerk cumhuriyetler ile TUrklik suurunun hi¢ bitmedigini gérilmustir. Dilde, fikirde,
iste birlik parolasi ile baglanan birliktelik tam anlamiyla olmasa da bazi alanlarda birlik saglanmistir.
Bu birligin bir ayadi da sanatta, sinemada gorilmustir. Gegen yillarda ortak sinema projeleri yapilmis
ve ¢ok guzel yansimalari olmustur. 2016 yilinda Turk Dinyasi Gazeteciler Federasyonu tarafindan
baslatilan Turk Diinyasi Belgesel Film Festivali de bu olumlu yansimalardan birisidir.
3 yildir yapilan ve her yil artarak devam eden 2018 yilinda 8 Ulke 8 Sehir ve 1 Festival slogani ile
yapilan Belgesel yarismasina 29 tlkeden 140 film katiimis olup, Tirkiye haricinde 7 llkede gdsterimler
yapilmis ve gosterilen blyuk ilgi bu olumlu yansimanin géstergasidir.
Sinema ve diger alanlardaki kiltiir ve sanattaki bu birlikteligin artarak devam etmesi, bolgesel anlamda
isbirligi disinda Turk birligi agisindan da dnemlidir.

Anahtar kelimeler: Turk Dunyasi, Belgesel, Film yarismasi, Festival

ABSTRACT
In many different geographies from the Adriatic to the Great Wall of China, for thousands of years, the
Turkish nation, especially after the Russian Bolshevik Revolution of 1917, has been removed from its
identity, differentiated by propaganda that they are separate nation, and even became enemies to
each other. It has been observed that Turkish States and autonomous republics declared their
independence in the 1990s and Turkishness consciousness never ceased. In language, opinion, unity
started with the password of unity, but in some areas unity was provided.
One foot of this union was seen in art and cinema. In recent years, Joint cinema projects have been
made and they have been very beautiful reflections. The Turkish World Documentary Film Festival,
which was launched by the Turkish world journalists federation in 2016, is one of these positive
reflections.
In 2018, which has been held for 3 years and continues increasing every year, 140 films from 29
countries participated in the documentary competition with 8 cities and 1 festival slogan and 7
countries other than Turkey and the great interest shown in this positive reflection is an indicator.
The Turkish-Islamic Union is one in which non-Muslims, too, can live at peace, as if in Paradise.

Keywords: Turkish World, Documentary, Film Competition, Festival
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Populer Kultur ve Reklam

Advertisement and Popiuler Culture

Aysel TOPCU*
OzZET

Reklam metinleri, icinde yer aldiklar kiltirden izler tasir. Tiketim kiltirinin kurulmasinda ve
surdartlmesinde kitle iletisim araglarinin isgal ettigi yer olduk¢a 6nemlidir. Bu araglarin basinda gelen
reklam, tlketim kualtrinin kurucusu olmasinin yani sira tasiyicisi durumundadir. Popdller kultdr
Ogelerinden etkilenmeye oldukga acgik olan reklam, Uretici ve tiiketici arasinda kurulan bir ticari iligki
olmasindan ote, tlketim kulturi ve populer kaltdr ile birlikte yogdrularak kullandigi gdstergelerle
toplumsal yapiy! ve igcinde yasadigi kultirt etkilemektedir. Populer kultir ve tiketim, asil gelisimini
modernlikle gelen donusimlerle kazanmigtir. Popdiler kaltirintn gelisimi, tiketim kalttrandn
gelisimiyle paralellik gosterir. Gerek Uretimim kitlesellesmesi, gerek kitle iletisim araglarinin
cesitlenmesi popdler kiltirin gelisimini hizlandirmistir. Bu ¢alismada yontem olarak literatlir taramasi
yapilmistir. Calismayla ilgili makale, kitap ve doktora tezi c¢alismalarindan yararlaniimistir.
Arastirmanin amaci, populer kultir ve reklam arasindaki iliskiyi; benzerlikleri ve karsitliklari ortaya
koymaktir. Her iki olgunun gelisimi, tiketim toplumunun ortaya cikisi ile iligkisi oldugu icin dncelikle
tiketim toplumunu ortaya ¢ikaran gelismeler ele alinmistir. Sonugta her iki olgunun kitlesel Uretim
caginda gecerlik ve yayginlik kazandiklari igin elestiri bombardimanina tutulmustur.

Anahtar Sozciikler: Reklam, Populer Kiiltir, Tiketim Kiltlru

ABSTRACT

Advertising texts carry traces of the culture in which they belong. In the establishment and
maintenance of consumption culture, the place of mass media is very important. In addition to being
the founder of the consumer culture, the advertising that is one of these tools is its carrier. Advertising,
which is quite open to be affected by popular culture elements, affects the social structure and the
culture it lives in with its indicators that are used together with consumption culture and popular culture
rather than being a commercial relationship between producer and consumer. Popular culture and
consumption have gained its original development through transformations that have become modern.
The development of popular culture is in line with the development of consumer culture. Both the
massification of production and the diversification of the mass media have accelerated the
development of popular culture. In this study, literature review was done as a method. The articles,
books and doctoral thesis studies have been used. The aim of the study was to determine the
relationship between popular culture and advertising; to show similarities and contrasts. Since the
development of both cases is related to the emergence of the consumer society, firstly, the
developments that reveal the consumption society have been discussed. As a result, both cases have
been bombarded with criticism for their validity and prevalence in the mass production age.

Key Words: Advertising, Popular Culture, Consumer Culture
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WEB 2.0 Baglaminda Sosyal Medya ve Dijital Reklamcilik

Social Media in The Concept of Web 2.0

Dursun DEMIRATA!
OZET
Toplumlarda meydana gelen teknolojik gelismelerle birlikte iletisim ortamlarinda da degisimler
yasanmistir. iletisim ortamlarinin yasadigi degisim ve teknolojik gelismeler yeni medya kavramini
ortaya cikarmistir. Geleneksel medyadan, yeni medyaya gegisle birlikte yeni iletisim teknolojilerini ve
ortamlarini kullanan bireylerin, kullanimlarinda degisimler ve déniistimler yasanmistir. Ozellikle 1960
ve sonrasinda ivme kazanarak glglenmeye devam eden yeni iletisim ortamlari ve teknolojileri, tek
yonla iletisimden cift yonli ve etkilesimli bir iletisime dénUsmustir. Sosyal medyanin kazandigi gu¢
isletme, kurum ve kuruluglarin dikkatini ve ilgisini ¢cekmis, sosyal medyanin bu gucunu kendi
biinyelerinde kullanmaya baslamislardir. isletme, kurum ve kuruluslar, sosyal medyay! kullanarak
mevcut ve potansiyel musterileriyle iki yonll iletisim kurmus, organizasyon ve iletisim maliyetini
disirmiis ve veri tabanlarini daha saglam sekilde olusturmustur. isletmeler, kurumlar ve kuruluslar
mevcut ve potansiyel musterilerinin ilgilerini ¢cekebilmeli, gtvenlerini ve takdirlerini kazanmalidir. Bu
durumda ancak igletmelerin, kurum ve kuruluslarin kurumsallagsmasiyla gerceklesebilir. iletisim
teknolojilerinin ve ortamlarinin gelismesi kurumsallagma sirecini hizlandirmigtir. isletme, kurum ve
kuruluglarin, kurumsallagma surecindeki ¢abalari tutarli, dengeli ve surekli olmalidir.
Anahtar Kelimeler: internet, Sosyal Medya, Web 2.0
ABSTRACT

Along with the technological developments in societies, communication environments have also
changed. The changes and technological developments experienced by communication environments
have created the concept of new media. Together with the transition from traditional media to new
media, there have been changes and transformations in the use of individuals who use new
communication technologies and environments. New communication environments and technologies,
which continued to gain momentum especially in the 1960s and beyond, became a two-way and
interactive communication from one-way communication. The power gained by social media attracted
the attention and interest of enterprises, institutions and organizations and started to use this power of
social media within their own structure. By using social media, enterprises, institutions and
organizations have established two-way communication with their current and potential customers,
reducing the cost of organization and communication, and building databases in a more robust
manner. Businesses, organizations and organizations should be able to attract their trust and
appreciation from their current and potential customers. In this case, it can only be realized by the
institutionalization of enterprises, institutions and organizations. The development of communication
technologies and environments accelerated the institutionalization process. The efforts of enterprises,
institutions and organizations in the process of institutionalization should be consistent, balanced and
continuous.

Key words: Internet, social medya, Web 2.0
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Toplumsal ve Kiulturel Deger Olan Dilin Gelismesinde Basinin
Etkisi: Tiirkge Ornegi
The Press Effect on The Development of Language As Social and

Cultural Value: The Case of Turkish

Ali YAKICI*
OzZET

Milletlerin en énemli toplumsal ve kiiltiirel degerlerinin basinda dil/ diller gelmektedir. Diller dogusu
itibariyla s6zlU olarak agizdan agiza yayilir fakat gelismelerinin s6zIi olarak tamamlayamazlar. Dilin
gelismesinde yazinin ve yazili malzemenin daha farkl yeri ve dnemi vardir. Milattan dnce doért bininci
yillara kadar uzanan tarihi gegmisinin oldugu bilinen Turkgenin yazili metinlerinin Milattan sonraki bes
ve alti yuzinca yillarda goérulmesi, Turkgenin gelismesinin bu asirdan itibaren hiz kazandiginin da bir
gOstergesi olarak yorumlanmaktadir. Bu agidan bakildiginda Tirkgenin bilinen ilk basili eserleri olan
Goktirk yazitlari, Bilge Kagan, Kiiltigin, Bilge Tonyukuk vd. lider ve yoOneticilerin haberlerini mansete
tasiyan ilk yazilh basini, ilk gazetesi olarak belirtilebilir. Taslara kazilarak élimsuz kilinan, Bengl
Taglara dénlsen bu yazitlarda Turkgenin dinden bugiine haber ileten énemli bir iletisim dili olduguna
belirgin bir bigcimde tanik olunmaktadir. iletisim bakimindan insan ve toplum igin énemi bilindiginden
yazili ve s6zli basinda dilin/ Tudrkgenin kullanimina énem verilmistir. Zaman zaman kimi kurumsal
gazete ve televizyonlarin dilin dogru ve giizel “kullaniimasi igin muhabir, yorumcu, fikra ve makale
yazarl, sunucu, haber spikeri vb. galisanlarina egitim verdigi, kimi basin kuruluslarinin da Turkgenin
kurallarina uygun kullaniimasi igin kitaplar yayimladiklari goériimektedir. Bu ve benzeri olusumlar dilin
gelismesinde basinin etkisini gdstermesi bakimindan énemlidir.

Anahtar kelimeler: Toplumsal deger, kiltirel deger, dilin gelismesi, basin etkisi.

ABSTRACT
Language / languages are one of the most important social and cultural values of nations. As the birth
of languages, they are orally spread by word of mouth, but they cannot complete their development
orally. In the development of language, writing and written material have different place and
importance. The fact that the written texts of the Turkish language known to date back to the 4™
Century BC are also seen in the 5" and 6" Centuries AD, are interpreted as an indicator that the
development of Turkish has gained momentum since this century. In this respect, Gokturk Inscriptions
which is the first known written works of Turkish can be mentioned as the first newspaper because
they included the news of rulers such as Bilge Kagan, Kiiltigin, Bilge Tonyukuk and carries the news to
the headline. It is clearly seen that Turkish is an important communication language that conveys
news from past to today in the inscriptions which have been made immortal to the stones. Due to its

importance for people and society, the use of language/Turkish in written and oral press is thought

! Prof. Dr. Gazi Universitesi Ogretim Uyesi: yakiciali@gmail.com

60


mailto:yakiciali@gmail.com

significant in terms of communication. Some of the institutional newspapers and TVs provide training
for their employees such as reporter, commentator, feature writer, columnist, newscaster in order to
the correct and good use of the language and some of the press organizations have published books
for the accurate use of Turkish in accordance with rules at times. These and similar formations are
important in terms of the effect of the press on the development of language.

Keywords: Social value, cultural value, development of language, press effect.
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Milli Miicadelenin Sozlii Basin Bellegi: Asik Tarzi Destanlar
The Memory of Oral Media of The National Struggle: Minstrel Style
Epic

Ali YAKICI*
OzZET

Milli Micadele, Anadolu insaninin her bakimdan yokluk iginde oldugu bir dénem olarak goériimektedir.
Ekonomik yokluklarin belirgin olarak yasandigi bu dénemde kulttrel yokluklarin da varlidi dikkat
cekmektedir. Yoklugu onemli o6lcide hissedilen unsurlardan bir de basin yayin organlaridir.
Emperyalist glglere kargl her bakimdan micadele igine giren Turk insaninin, bu micadelesinde birkag
gazete ve dergi diginda haklihdini savunacak basin yayin organlarindan blyik oranda yoksun oldugu
gorilmektedir. Buna karsin “asik/ ozan” olarak adlandirilan halk sanatgilarinin séyledigi/ haykirdigi
siirlerle/ destanlarla bu kutsal micadeledeki haklliklarini ortaya koydudu, bu destanlarla Milli
Micadeledeki haklilik ve basarilarin kitlelere ve yurdun lcra koselerindeki insanlara ulastinildigi
bilinmektedir. Bu durum, ozanlarin/asiklarin Milli Mlicadelede bir ¢esit basin yayin gorevi Ustlendikleri
gostermektedir. Asiklar/ ozanlar bunu iki ayri yéntemle gerceklestirmislerdir. Illkinde sazlariyla halka/
hedef kitleye Milli Micadele ve kazanilan zaferlerin anlatilarak ulusa moral vermek bigimindeki bu
durum s6zli basin olarak dusundlebilir. Digerinde ise asiklarin/ ozanlarin Milli Micadele Uzerine
soyledikleri destanlari tek sayfalik gazete seklinde bastirarak halka/ hedef kitleye dagitmalaridir.

Anahtar kelimeler: Milli Mlcadele, s6zli basin, kllttrel bellek, asik, destan.

ABSTRACT

The National Struggle is seen as a period when the Anatolian people are straitened circumstances in
every respect. In this period, there is not only the economic poverty but also the cultural barriers. One
of the factors that have been felt to be absent is the media organs. The Turkish people, who had
fought against the imperialist Powers in all respects, seem to be largely deprived of media organs
which would argue rightfulness of the struggle apart from a few newspapers and journals. On the other
hand, it is known that the folk artists named as “minstrel / bard” have revealed their rightfulness in this
sacred struggle with the poems / epics that are said / shouted, and it is known that the rightfulness and
achievements in the National Struggle are conveyed to the target group and the people in the remote
corners of the country. This circumstance demonstrated that bards / minstrels take on the role of a
kind of press in the National Struggle. Minstrels/bards realized this in two different ways. The first way
is that they explained the National Struggle and the victories to the people/target group by their
stringed instruments in order to give morale to the community, thus this situation can be considered as
oral media. The other is that the minstrels/ bards publish the epic whose topic is on the National
Struggle in one-page newspaper and distributed them to the people/target group.

Key words: National Struggle, oral media, cultural memory, minstrel, epic.
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Amasya Basininda Erken Tarihli Bir Gazete Birlesmesi Ornegi:
Sabah Gazetesi
A sample of early dated union of Local Newspapers in Amasya

Press Society: Sabah Newspaper

Nazan KAHRAMAN?
OZET
Devletin medya isletmelerine sagladigi destekler icinde resmi ilan ve reklam gelirleri, yerel basinin en
énemli gelir kaynaklarindan birisidir. Giiniimiizde Basin ilan Kurumu tarafindan yiiriitiilen séz konusu
gelirlerin dagitiminin tarihi ise oldukga eskidir. Dénem doénem bazi yerel gazetelerin, sadece bu
gelirden faydalanmak igin kuruldugu elestirisi yapilirken, bazen de yerel basinin gerek ilandan
faydalanma sartlarini tasimanin zorlugu ve gerekse de il diizeyinde dagitilan resmi ilan gelirlerini
paylasmak adina birlestigi gériilmektedir. Basin ilan Kurumunun da destegi ile 2012 yilinda yogun
olarak yerel basinda gazete birlesme sireci yasanmistir.
Bu ¢alisma, Basin ilan Kurumunun kurulusunu izleyen 1960’larda oldukga erken tarihli sayilabilecek
bir gazete birlesmesini konu almaktadir. Bu birlesme, Amasya Sesi, Emel, 12 Haziran ve Yesilirmak
Postasi adiyla yayimlana dort yerel gazetenin Kasim 1964’te Sabah adiyla tek bir gazete olarak
yayinlanmasiyla gercgeklesmistir. Ayrica bu birlesme, Tirk basin tarihinin en uzun soluklu gazete
birlesmelerinden birisidir. Calismanin elde edilen en énemli bulgularindan birisi, s6z konusu slrecin
resmi ilan ve reklam gelirlerinden faydalanmak igin yapilmis oldugudur. Bir diger énemli bulgu ise
surecin devlet tarafindan tesvik edilmis oldugudur.
Anahtar Kelimeler: Amasya basini, Sabah gazetesi, gazete birlesmesi, Basin ilan Kurumu
ABSTRACT

Among State aided fund transfers, formal announcement and advertisement revenues are one of the
major income sources for local press. History about the distribution process of these resources by
Press and Announcement Agency is very old dated. Occasionally, some critics occurred that some
local newspapers were established just to receive these revenues, but sometimes it is observed that
local press members tended to unite since the conditions are as hard as receiving benefits of
advertisements or with an aim to share the aggregated formal advertisement revenues at provincial
level. An intense Union process for local newspapers as experienced in 2012 with support of Press
and Publishment Agency.
This study is about a comparatively early dated union of newspapers in 1960s, just after foundation of
Press and Announcement Agency. This union happened as four local newspapers, named as Amasya
Sesi, Emel, 12 Haziran ve Yesilirmak Postasi, in November 1964. Besides this union is one of the
longest newspaper unions in Turkish press history. One the most significant findings of the study is
that the union was aimed at benefiting from formal announcement and advertisement revenues.
Another important finding is that this union was supported by the state.

Keynotes: Amasya press, Sabah newspaper, newspaper union, Press and Announcement Agency
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Sosyal Fayda ve Sosyal Donusum Araci Olarak Yeni Radyo
Yayinciligi Egilimleri
New Radio Broadcasting Trends as a means of Social Benefit and

Social Transformation

Firat TUFAN?
OZET
Kitle iletisim araglarinin temel islevlerinden sayilan haber verme, egitsel, kiltirel ve sosyal ihtiyaglara
cevap verme gibi unsurlari, temelde toplumsal faydayi 6ne c¢ikaran, sosyal gelisimi ve donlsimu
hedefleyen 6nemli niteliklerdir. Bu nitelikleri ge¢gmiste oldugu gibi buglin de ‘radyo’ araciligi ile
harekete gegirmek oldukga etkili sonuglar dogurur. Radyo, basit bir ileti araci olmaktan ¢ok daha 6te
yetenekleri olan bir iletisim aracidir. Her ne kadar radyonun dinyada yaygin bilinen bigimi, bizi ticari
faaliyetler cergevesinde gerceklestirilen mizik-eglence iceriklerini disiinmeye sevk etse de 6zellikle
Birlesik Krallik'tan diinyaya yayilmig/yayillmakta olan radyo yayincilik uygulamalari, radyonun sosyal
fayda ve sosyal donisim potansiyelini agikga ortaya koymaktadir. Radyo yayincilik uygulamalarinin
cesitlenmesi ve zenginlesmesinin bir diger sebebi de gelisen teknolojiyle birlikte ucuzlayan ve
kolaylasan yayincilik uygulamalaridir. Bu calisma kapsaminda, sosyal faydasi ylksek ve sosyal
donlistime destek olan alternatif radyo yayincilik uygulamalarindan, ‘egitsel radyo yayinciligr,
‘hastane radyoculugu’, ‘hapishane radyoculugu’ ve ‘afet ve olaganusti hal dénemlerinde radyo
yayincihigr uygulamalari incelenmis ve bu radyolarin sagladidi sosyal fayda ve sosyal donisim
potansiyeli ortaya konmustur.
Anahtar kelimeler: Alternatif Radyo Yayincilidi, Sosyal Fayda, Sosyal Doniisim.
ABSTRACT

Some of the basic functions of mass media, such as informing, responding to educational, cultural and
social needs are important qualifications putting forward social benefit, aiming social development and
transforming. Arousing these qualifications through the radio, as it was in the past, results in very
effective outcomes. Radio is a communication tool with far more capabilities than a simple messaging
tool. Although the worldwide known form of radio makes us consider music-entertainment content in
the context of commercial activities, radio broadcasting practices, especially spreading from the UK to
the world, clearly reveal the potential of social benefit and social transformation of radio. Another
reason for the diversification and enrichment of radio broadcasting forms is the broadcasting practices
that are cheaper and easier with the developing technology. Within the scope of this study, from the
alternative radio broadcasting practices; 'educational radio', 'hospital radio’, 'prison radio', and
‘emergency radio' that have high social benefit and supporting social transformation were examined.
As a result, the social benefit and the potential of social transformation provided by these radios were
revealed.

Keywords: Alternative Radio Broadcasting, Social Benefit, Social Transformation.
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Cocuk Kiitiiphanelerinin Basinda Yer Alma Durumunun incelenmesi

An Investigation of the Status of Children's Libraries in the Press

Erkan CER?
OZET

Bu c¢alismanin amaci, ¢ocuk kutiphanelerinin basinda yer alma durumunu incelemektir. Clnkl gocuk
kutiphaneleri, gocuklarin gelisimsel 6zellikleri dikkate alinarak dizenlenmis bir ortamda onlarin okuma
kiltird surecinde yer almasina katki saglayan sanatgilar tarafindan hazirlanmis diizeye uygun nitelikli
kitaplarin ¢ocuklarla bulusturuldugu yerlerdir. Bu bakimdan, anne ve babalar ile egitim kurumlarinin
bilingli cabalariyla gcocuk kitiphanelerinin ¢ocuklarin yasam alanlarinda yer edinmesi, onlarin okuma
kultirii kazanma surecinde yer alabilmesine katki saglayabilir. Ozellikle bu ¢abanin gérsel ve yazili
basin kanallariyla vurgulanmasi, ¢ocuk kitiiphanelerinin énemini daha ¢ok ortaya cikartabilir. Betimsel
nitelikte olan bu c¢alismanin verileri dokiiman incelemesiyle toplanmistir. Daha agik bir soyleyisle,
ulusal ve yerel basinin ilgili bilgisunar adreslerindeki gazete, haber biltenleri ve ilgili yayinlar taranarak
bu basin organlarinin ¢gocuk kitiphanelerine yer verme durumu incelenmistir. Elde edilen verilere ise
betimsel ¢ézimleme uygulanmistir. Sonug olarak, bu calismada ulusal ve yerel basinin gocuk
kutiphanelerine yeterinde 6nem vermedigi ortaya ¢ikartiimistir.

Anahtar Sozciikler: Cocuk Kiitiphaneleri, Ulusal ve Yerel Basin, Okuma Kuiltiiri

ABSTRACT

The purpose of the study is to examine the status of children's libraries in the press. This is because
children's libraries are places where children are able to meet high quality books prepared by the
artists who contribute to take part in the process of reading culture in an organized environment by
taking the developmental characteristics of the children into consideration. In this respect, parents and
parents education efforts can contribute to the fact that children's libraries have a place in the
children's living spaces and take part in the process of gaining a reading culture. In particular, the
emphasis on the effort through visual and printed media channels can reveal the importance of
children's libraries. The data of the descriptive study is collected by document analysis. More
specifically, newspapers, newsletters and related publications in the relevant information of national
and local press have been scanned to examine the availability of these press organs in the children's
libraries. Descriptive analysis is applied to the data obtained. As a result, it is revealed that national
and local press do not give enough importance to children's libraries.

Keywords: Children's Libraries, National and Local Press, Reading Culture
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2019 Yerel Segimlerin Sosyal Ag Analizi: #BuBirYerelSe¢im

hashtag’i
Social Network Analysis of 2019 Local Elections: #BuBirYerelSe¢gim
Hashtag
Ahmet SAGLAM?
Emrah KOPARAN 2
Muhammed Emin AYKUT?3
Nazan KAHRAMAN*
OZET

Sosyal aglarin yaygin olarak kullaniimasina paralel olarak, 1990’ yillarda yayginlagsmaya baslayan
Sosyal AJ Analizi ginimlzde oldukga popller olarak kullaniimaktadir. Temelde toplumun sosyal
iliskilerini gorsel ve sayisal sekilde analiz eden bir yaklasima sahiptir. Bu analiz yéntemi, sosyal
iliskilerin gizli kalmis yapilarini ortaya c¢ikarmak ve yorumlamak igin kullanirlar. Bdylece bireyler
arasindaki enformel sosyal iliskilerin karmasik yapisi istatistiksel ag yontemleri ile analiz
edilebilmektedir. Ozellikle secimlerde segcmen tercihlerinin belirlenmesi icin oldukca énemli bir aractir.
Bu calismanin amaci 2019 Mart ayinda yapilacak olan yerel segimlerde halkin nabzini ve kamuoyu
olusumunu anlamak igin sosyal medya aracglarindan biri olan Twitter'da acilan #BuBirYerelSegim
Hashtag (etiket)'i ile atilan tweetlerin analizini yapmaktir. Analizde toplamda 2998 tweet incelenmistir.
Agdaki herhangi bir kisinin diger bir kisiye olan uzakhdi olarak tanimlana ¢ap calismada 26 olarak
cikmistir. Bu da etkilesimin distk oldugunu géstermektedir. Agda yer alan kisilerin birbirleri arasindaki
yakin ve siki iliskiyi ifade eden ag yodunlugu ise 0,093 olarak ¢ikmistir.

Anahtar Kelimeler: Sosyal ag analizi, yerel segim, # BuBirYerelSecgim.

ABSRACT

In parallel with the widespread use of social networks, the Social Network Analysis, which started to
become widespread in the 1990s, is used today as a very popular. Basically, it has an approach that
analyzes the social relations of society in a visual and numerical way. This analysis method is used to
reveal and interpret the hidden structures of social relations. Thus, the complex structure of informal
social relations between individuals can be analyzed by statistical network methods. It is a very
important tool for determining voter preferences.

The aim of this study is to analyze the tweets that are taken with the #BuBirYerelSegim Hashtag (tag)

on Twitter, which is one of the social media tools in order to understand the pulse of the public and the
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formation of public opinion in local elections in March 2019. A total of 2998 tweets were analyzed in
the analysis. The diameter defined as the distance of any person in the network to another person was
26 in the study. This shows that the interaction is low. The network density, which indicates the close
and tight relationship between the people in the network, is 0.093.

Keywords: Social network analysis, local selection, #BuBirYerelSegim
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Sosyal Medya Uzerinden Haber Okuma Pratikleri: Kuzey Kibris

Ornegi
News Reading Practices on Social Media: Case Study of Northern
Cyprus
Nuran OZE!
OZET

Medyanin zaman iginde teknolojik gelismelerle degistigi, c¢esitlendirildigi ve insanlarin bilgi
gereksinimlerinin farkh sekillerde saglandidi bilinmektedir. Bilgilerin ¢odu ginimuz kosullarinda
insanlar tarafindan sosyal medya platformlari araciligiyla toplanmaktadir. Bu g¢alismanin amaci,
insanlarin sosyal medyadaki haber okuma aligskanliklarini incelemektir. Kuzey Kibris'in vaka galigsmasi
Uzerine yapilan arastirmada glven ve sosyal medya haber okuma aligskanliklari analiz edildi. Bu
amaca ulasmak igin oncelikle farkli nesillerden sosyal medya kullanicilar igin ylz yize yari
yapilandiriimis gériisme yontemi kullanilmistir. ikinci saha arastirmasi, hem geleneksel hem de yeni
medyadaki genel editoryaller veya haber direktorleri ile yapilan réportajlar seklinde yapilmistir. Bu
arastirmalar neticesinde, sosyal medyada genis ¢apta haber okuma uygulamalarina ragmen, sosyal
medyada yayinlanan haberlere duyulan glvensizlik Kuzey Kibris'ta ortaya ¢ikmistir.

Anahtar Kelimeler: Haber, Haber Okuma, Kuzey Kibris, Sosyal Medya, Geleneksel Medya, Glven

ABSTRACT

It is known that the media has changed with the technological developments over time, diversified
and, people's information needs are provided in different ways. Most of the information have been
gathering via social media platforms by people in today’s conditions. The purpose of this study is to
examine the news reading habits of people on social media. Trust and social media news reading
habits have been analysed during the research on the case study of Northern Cyprus. In order to
reach this aim, firstly face-to-face semi-structured interview method has been used on social media
users from different generations. The second field survey has been conducted in the form of
interviews with general editorials or news directors both in traditional and new media. As a result of
these investigations, in spite of widely news reading practices on social media, distrust on news
published on social media has emerged in the Northern Cyprus.

Keywords: News, News Reading, Northern Cyprus, Social Media, Traditional Media, Trust
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isletmelerin Basin-Biilten-Medya Etkilesimleri ve Degisen Stratejiler

Uzerine Bir Degerlendirme

An Assessment of Press-Bulletin-Media Interactions and Variable

Strategies of Business Enterprises

M. Reha OZDER!

OZET
isletmeler icin kendini ifade etmenin 6nemli bir yolu medyadir. isletmeler basin araglari ve basin
biltenleri araciigiyla iletisim kurarak kendilerini anlatabilmekte iken, bu durum gittikge
karmasiklasmakta ve zorlagsmaktadir. Bununla birlikte bir basin bulteni hazirlama, yazma kendini
tanitma olanagi elde etmek igin énemli haberlere sahip olmalari gerekiyordu. Dlnin basin ve medya
etkilesimleri farkli hedefleri, farkli strateji ve tek yénli élgme teknikleri ile ¢calisiyordu. Sosyal etkilerinin
sahip oldugu gi¢ nedeniyle isletmeler bazen dedisim araci ve aracisi olarak basin ve medyay da
kullanabilmektedirler. Durumsal degiskenler hesaba katildiginda isletmelerde farkh strateji 6ngérimu
gelistirebilirler. Bugiiniin kosullarinda da igletmeler igin basin biltenleri ve farkli medya stratejileri
Ozellikle son kullanicilari hedefleyerek (anahtar sozciikler ve yapay zekd gibi olgularla) yeni bir
degisimsel faydaya sahip olabilirler. Ozellikle son kullaniclyr hedefleyen sirketler igin basin
biltenlerinin ve farklh medya olusumlarinin satis surecini hizlandiran bir kanal oldugu sdylenebilir. Bu
noktada dinyamizda yasanan hizli degisim slreci isletmelerin basin araglari ve bultenlerini de igine
alan bir medya iligkileri stratejisi gelistirmelerini gerektirmektedir. Yapilan ¢alismada bu degisimsel

stratejiler Gzerinde degerlendirmelerde bulunularak énerilere yer verilmektedir.

Anahtar Kelimeler: isletme, Basin-Biilten-Medya, Degisim, Strateji

ABSTRACT
Media is an important way for the business enterprises to express themselves. Businesses can
communicate by means of press tools and press releases, yet, this situation is becoming increasingly
complex and harsh. However, they had to reach important news in order to obtain the opportunity to
prepare or write a press release, or introduce themselves. Yesterday's press and media interactions
were operating with different goals, different strategy and one-way measurement techniques. Due to
the potential of their social impacts, businesses can sometimes use media as transition tools and
agents. Taking into account the situational variables, businesses can also develop different strategy
insights. Under today’s conditions, press releases and different media strategies for businesses may
have an innovative transitional benefit (by means of various concepts such as keywords or artificial
intelligence) by targeting end users in particular. Especially for companies targeting the end user, it
may be suggested that press releases and different media formations are the ways that accelerate the

sales process. At this point, the rapid change process in our world requires enterprises to develop a
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media relations strategy including press tools and bulletins. In this study, suggestions are made by

evaluating these transitional strategies.

Keywords: Business enterprises, Press, Bulletins, Media, Transition, Strategies
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Azerbaycan’in Yayin Araci Olarak Radyo Yayinciligi Bazi Yonlerden
Cok Spesifiktir.
Azerbaijan’s Broadcast Media, Radio Broadcasting is very Specific

in some Aspect.

Aynur KARIMOVA!
OZET

Radyo yayin zamaninin ¢odu muizik ve eglenceden olugsmaktadir. Radyo programlari, ciddi
problemlerin tartisiimasi igin nadiren kullanilir. Bugln radyo alani ulusal networklerden (Azerbaycan
Devlet Radyosu ITV) ve yerel radyo istasyonlarindan (Xezer FM, Media FM, 106 FM vb.) olusur. Bu
kanallar, FM radyo istasyonunun kuruldugu 1990’larda modern formlara déniismeye basladi. Bugiin
ticari radyoda temel aktér, ana radyo istasyonlarinin skorlaridir. Bélgesel radyo yayinciiginin
yaratilmasi, yerel yayincilarin mevcut aglara katilmasi nedeniyle gerceklesmektedir. Azerbaycan’da
radyo yayinciligi iyi bir finansal dinamikle gelismektedir. Diger yayincilik sektorlerinde oldugu gibi
radyo istasyonlarinin sahipligi de kamu ya da 6zel sektdrdir. Bunlar, gesitli dinleyici segmentlerine
odaklanan ana rakiplerdir. Bu radyo kanallarinin cogu, dagitimin kicuk ya da tek bir yerden yapildigi
FM frekanslarini kullanmaktadirlar. iginde popiiler Arz Fm radyosunun da bulundugu ¢ok az radyo
yayincisi mizik radyosu formati sunmaktadir.
Anahtar Kelimeler: Azerbaycan, radyo yayincilidi, radyo istasyonu

ABSTRACT

Most airtime is consisted by music and entertainments. Radio programmes are rarely used for serious
problems discussing. Today, the radio area comprises national networks (Azarbaycan Dévlset Radiosu,
iTV) and local radio stations (Xezer FM, Media FM, 106 FM etc.) These channels started to become in
its modern form in the 1990s, when FM radio stations established in Azerbaijan. The key actors in the
radio business today are come scores of main radio stations. The creating of regional radio
broadcasting takes place because local broadcasters join the existing networks. Radio broadcasting
in Azerbaijan is developing with a good financial dynamic. As in other broadcast sectors, ownership of
radio stations is either private or state. They are their main competitors though focused on various
audience segments. Most of this radio channels use FM frequencies that frame the distribution within
a single place or a small area. A few radio broadcasters offer music radio format, these include the
traditionally popular Araz FM.

Keywords: Azerbaijan, radio broadcasting, radio station
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Gorsel ve Sosyal Medya Metinlerinin Gostergebilimi baglaminda

analizi

Analysis of Visual and Social Media Texts in Semiotic Concept

Turaj Aliyeva!

OZET
Goruntuleme teknolojileri sayesinde gdrsel kultlir her gegen gin daha da genigliyor. Gérsel
kultdr, estetik alginin nitel temellerini etkilemeye ve donustirmeye basladi. Gostergebilimsel
yaklasim, anlam, anlam ve anlam Uretimi ile ilgilidir. Gdstergebilim tarafindan énerilen analitik
yontemlerin sanat egitimindeki go6rsel kiltlir elestirisinde daha etkili olabilecegi
dusunulmektedir. Makalemizde bu sorulari cevaplamaya calisacagiz: Gorsel kultir nedir?
Gostergebilim nedir? Gorsel kiltir ¢alismalarinin ana basliklari nelerdir? Calisma gorsel
kultar Gzerine yapilan arastirmalarin, gostergebilimsel yontemle de calisilabilecek ideoloji ve
iktidar, temsil, c¢ekim, algi, metinlerarasilik ve polimorfizm Uzerine yogunlastigini

gOstermektedir.

Medya metinlerinin gostergebilimsel analizi (herhangi bir bilgiyi metin olarak kabul edersek)
medya metinlerinde igaret ve sembollerin dilinin bir analizidir. Bu analiz, ikonografik analizle
yakindan baglantiidir. Egitim amacgh goérsel medya metinlerinin gdstergebilimsel medya
teorisine dayanan gdstergebilimsel analizi. tanimlama analizi, medya mesajlarindaki gizli
mesajlarin taninmasi / tanimlanmasidir, ¢inki medya kuruluglari genellikle karmasik
problemler igin basit cézimler sunar. Medya egitmenleri bu alanda, kitlelerin belirli metinlerin,
sorunlarin nasil kodlanabilecegini, medya metninde nasil kamulastirilabilecegini anlamaya

yonelik pratik icerikli egitim oyunlarini kullanarak analizi yayginlastira bilirler.

Anahtar Sozciikler: Gorsel kultur, gostergebilim, gorsel medya, sosyal medya, gostergebilim

kavrami

ABSTRACT
Visual culture becomes more widen every day due to imaging technologies. Visual culture
begun to influence and transform the qualitative foundations of aesthetic perception. The
semiotic approach deals with meaning, signification and the manufacture of meaning. It is
thought that the analytical methods proposed by semiotics might be more effective in the
criticism of visual culture in art education. The article will seek to answer questions: What is

visual culture? What is semiotics? What are the core topics of visual culture studies? The
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study indicates that research made on visual culture concentrates on ideology and power,
representation, attraction, perception, intertextuality and polymorphism which can also be

studied using semiotic method.

Semiotic analysis of media texts (if we accept any information as text) is an analysis of the
language of signs and symbols in media texts. This analysis is closely linked to the iconographic
analysis. Semiotic analysis of visual media texts for training purposes based on the semiotic
theory of media. Identification analysis is the recognition / identification of hidden messages in
media texts, because media agencies often offer simplistic solutions for complex problems. The
media educators can use in this area educational games with practical content, aimed at
audience understanding how certain ideas, problems can be encoded, camouflaged in the media
text.

Keywords: Visual culture, semiotics, visual media, social media, semiotic concept
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Medya Psikolojisi: Yeni Demokrasilerde Yetkinlik Temelli Egitim
Perspektifleri
Media Psychology: Perspectives of Competence-Based Education

in New Democracies
Mariam GERSAMIA!

Maia TORADZE?
OzZET

Bu arastirmanin amaci, igverenlerin medya psikologlarini ise alma surecinde dikkate aldiklari ortak
kriterleri (bilgi ve beceriye temelli yetkinlikler) belirlemektir. Bu arastirma, disiplinlerarasi egitim
programlarinin ayarlanmasi ve medya psikologlarinin yetkinlik matrisinin gelistiriimesi igin
onemlidir. Aragtirma, istihdam gereksinimlerini gdéz 6nunde bulundurarak ve akreditasyon
standartlarini ayarlayarak egitim programlarinin modernizasyonunda egitimciler i¢in degerli
bir kaynaktir. 35 medya kurulusundan, sivil toplum Kkuruluglarindan ve hikimet
kuruluslarindan isverenler anketleri (yakin ve acgik uglu sorularla) yanitladilar. Bu arastirma
asagidaki sorulari cevaplamaktadir: 1. Glrcistan'da medya psikologlari hangi kriterlere gore
istihdam edilebilir? 2. igverenler igin hangi dzel bilgi ve beceriler daha gekicidir?
Elde edilen sonuglara gére, medya psikologlari hakkinda dustk bir farkindalik var, isverenlerin% 71'i
medya psikologlarina sahip degil,% 45'e kadar olan kisim istihdam etmek istiyor, igverenlerin% 75'i ise
psikologlara deneme stiresi sunuyorlar.

Anahtar kelimeler: medya, medya psikolojisi, Gurcistan

ABSTRACT
The purpose of this research is to identify the common criteria (knowledge and skill-based
competences) which employers consider in the process of employing media psychologists. The
research holds significance for adjusting interdisciplinary educational programs and advancing media
psychologists’ competency matrix. The research is a valuable resource for educators in modernizing
educational programs by taking into consideration employment requirements and fine-tuning
accreditation standards. Employers from 35 media organizations, non-governmental and
governmental organizations answered questionnaires (with close and open-ended questions).
This research answers the following questions: 1. According to what criteria could media psychologists
be employed in Georgia? 2. What specific knowledge and skills are more attractive for employers?
According to the results, there is a low awareness about media psychologists, 71 % of employers do
not have in stuff media psychologists and up to 45 % wish to employ them and 75 % of employers
would offer trail period to them.

Keywords: media, Media psychology, Georgia
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Sosyal Aglarin Egitimdeki Etkileri

Effects of Social Networks in Education

Mariam GERSAMIA?
Maia TORADZE?

OzZET

Teknoloji buglinin egitim sirecinde, ozellikle profesoérler ve 6grenciler arasindaki iletisimi kolaylastiran
cevrimici Sosyal Aglar'da 6nemli bir role sahiptir.

Bu guncel galisma, Ozellikle egitim amach olusturulan Facebook kapali gruplarin rolind ve ayrica
yetkinlik temelli egitim gelistirme (6zellikle iletisim becerileri) Uzerindeki etkilerini ve asagidaki gibi
sorulari cevaplamayl amaglamaktadir: Dijital izleyiciler i¢in uyarlanmis 6gretim yontemlerinin ve bir
dijital izleyicinin yetkinlik temelli egitim agisindan nasil gelistiginin faydalari. Calisma, Giiney Kafkasya
Medya Sdurdurilebilirlik Endeksi agisindan en iyi gostergelere sahipken, hizli demokratik gelisme
geciren Sovyetler Sonrasi bir Cumhuriyet olan Gircistan'da yapilmistir (IREX, 2018).
Ivane Javakhishvili Tiflis Devlet Universitesi'ndeki gazetecilik ve kitle iletisim 6gretim kurslari,
arastirma go6zlemimiz icin odak noktalariydi. Calisma, fiziksel ve siber izleyicilerle yeni teknolojiler
kullanarak (cevrimici sosyal ag araclari kullanarak), cesitli yetkinlikler gelistirmek ve basaril bir sekilde
dgrenme hedeflerine ulasmanin mimkiin oldugunu dogrulamistir. Ogretim siirecinde yeni teknolojiler
kullanmak, iletisim becerilerini gelistirmek icin de ¢ok etkilidir. Ayrica, ¢cevrimici Sosyal Aglara dayall
acik bir platform (kapali gruplar araciligiyla bile), Gircistan gibi geng demokrasilerde egitim sisteminin
demokratiklesmesini tesvik edebilir. Ogrenciler ve profesdrler kendilerini agik platform-kapali gruplarda
gecis toplumlari icin daha uygun goérinebilir) daha dogal olarak ifade ederler.

Anahtar kelimeler: medya, sosyal aglar, Gurcistan

ABSTRACT

Technology has a significant role in today's educational process, especially online Social Networks
which facilitate communication between professors and students. This current study seeks to analyze
the role of Facebook closed groups that are created specifically for educational purposes, as well as
the impact they have on developing competency-based education (communication skills in particular)
and to answer questions such as: what are the educational benefits of teaching methods adapted for
digital audiences and how a digital audience develops in terms of competency-based education. The
study was conducted in Georgia, which is a Post-Soviet Republic undergoing rapid democratic
development while having the best indicators in terms of the South Caucasus Media Sustainability
Index (IREX, 2018). Journalism and mass communication teaching courses at lvane Javakhishuvili
Thilisi State University were focus points for our research observation. The study has confirmed that
by using new technologies with physical and cyber audiences (by implementing online social
networking tools) it is possible to develop various competencies and to successfully achieve learning

goals. Utilizing new technologies in the teaching process is also very effective for enhancing
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communication skills. Furthermore, an open platform based on online Social Networks (even through
closed groups) can stimulate the democratization of the educational system in young democracies,
such as Georgiain general. Students and professors express themselves more naturally in such an

open platform-closed groups (which might seem more appropriate for societies in transitions).

Keywords: media, social network, Georgian
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Makedonya’da Turk Basini

Turkish Media in Macedonia

Yunus Emre TANSU 1
Erkan ALILI?

OZET

Bugunkl Makedonya’daki Turk varligi besinci ylzyila kadar gitmektedir. Bulgarlarla birlikte Hiristiyan
olan Makedonya Turkleri, Osmanli fetihleri ile beraber islam’in cazibesine kapilarak Musliman
olmuslardir. 1912'de Osmanli hakimiyetinden ¢ikan sirasiyla Avusturya-Macaristan imparatorlugu,
Sirbistan Kralligi ve Yugoslavya Cumhuriyeti'nin egemenligine giren bu topraklarda Evlad-1 Fatihan
Tarkleri ve Torbes/Pomak Turkleri uzun siren Kominist ve emperyalist baskilarla karsi karsiya
kalmiglardir. Ancak buna ragmen dillerini, dinlerini ve milli 6zelliklerini muhafaza etmislerdir. Bu
cografyada Musliman ahali ‘Turk’ olarak adlandiriimaktadir. Kisith sayidaki Turk okullarinda Tirkge
egitimi yapilmis ve ¢ok az sayida Turkce dergi ve kitap nesriyati bltin zorluklara ragmen varligini
surdirmustir. Makedonya Cumhuriyeti’'nin kurulmasindan sonra &6zgirlik ortaminda Yeni Balkan
Gazetesi ve Kopriu Dergisi ile Bahge ve Kardelen isimli gocuk dergileri yayinlanmaktadir. Makedonya
televizyonu giinliik iki saat Tiirkge yayin yapmaktadir. Makedonya radyosunun Tiirkge programi ile istip
ve Vrapgiste sehirlerinde yayin yapan Turkge radyo kanallari bulunmaktadir. Time balkan ve haber
balkan adl internet haberciligi yapan iki Turk web sitesi mevcuttur. ADEKSAM derneginin Hikmet adli
uc aylik bilimsel yayini mevcuttur. Dolayisiyla 160.000 civari oldugu bilinen Turk azinhdin sayisal ve
ekonomik kapasitesiyle karsilastirildiginda Makedonya Tirk basini sayisal yetersizligine ragmen dnemli
bir varolus miicadelesi vermektedir.

Anahtar kelimeler: Makedonya, Tirk basini, gazete, dergi

ABSTRACT
The Turkish presence in Macedonia dates back to the fifth century. Although the Turks of Macedonia
had converted to the Christian religion together with the Bulgarians, they converted to islam with the
Ottoman conquests. In these lands, which came out of Ottoman rule in 1912 and entered the
sovereignty of the Austro-Hungarian Empire, the Kingdom of Serbia and the Republic of Yugoslavia
finally, the Turks and the Torbesh / Pomak Turks faced long-lasting Communist and imperialist
oppression. However, they retained their language, religion and national characteristics. In this
geography, the Muslim people are generally called ‘Turks. There is very limited number of Turkish
schools where kids have been educated in Turkish, and a very small number of Turkish journals and
books have survived despite all difficulties. After the foundation of the Republic of Macedonia, the New
Balkan Newspaper and the Kopru Magazine, and some Children's magazines like Bahce and Kardelen

are published. Macedonian television broadcasts in Turkish language for two hours a day. Turkish radio
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channels broadcast in the cities of Shtip and Vrapchiste. Timebalkan and the newsbalkan are two
Turkish websites that conduct internet reporting. ADEKSAM association has a monthly scientific
publication called Hikmet. Thus, the Turkish Turkish press gives an important struggle for existence
despite its numerical inadequacy in comparison with the numerical and economic capacity of the Turkish
minority known to be around 160,000.

Keywords: Macedonia, Turkish press, newspaper, magazine
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